“ASEAN BRAND AWARENESS
SURVEY 2015-2016




BACKGROUND

The NTOs have been adopted tagline and logo for the ASEAN tourism brand as shown.

VA .
2\ < Southeast Asia
VQ \ feel the warmth

ASEAN

The ASEAN NTOs have all agreed to use the logo and tagline in all marketing/promotional
collateral materials and the Marketing Communication Working Group (MCWG) has been
directed to assess the effectiveness of the tagline and logo in attracting international visitors to
the region.

This survey is to measure the success of ATMS Through international visitor arrivals with some
modification especially on assessment of Brand Awareness of ASEAN: “Southeast Asia Feel
The Warmth”.

Survey Methods

This survey was conducted in 10 different
countries in ASEAN Member States, as
follow:
1.  Brunei Darussalam

\ & ‘\ ; e & s t: = &
Cambodia
Lao PDR

2.

3.

4.

5. Malaysia Each Country should submit 500
6. Myanmar questionnaires to be validated. However, in
7. Philippines the reality there were several countries
8. Singapore submitted more than just 500 Q to be
9. Thailand, and validated. After the validating processes, there
10. Vietnam

were 5.844 valid Qs, as follows:

In total of more than 5000 questionnaires _
were distributed (500 each member states) COUNTRY NO. OF VALID Qs

with the structure as follow: 1 | Brunei Darussalam 500
1. Demography . 2 Cambodia 518
2. Travel Pattern & Preferred Tourism .
N 3 Indonesia 500
Activities

3.  Brand Awareness 4 LlaoPDR 482

5 Malaysia 497
There are 2 types of question addressed on 6 Myanmar 642
the questionnaire; open and close, with — il T
single and multiple answers are available. fippines

8 Singapore 501
This Survey was conducted on November 9 Thailand 417
2015 until July 2016. 1

0 Vietnam 459

Total 5.844
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THE RESULT

THE DEMOGRAPHY

From 8.544 respondents on this survey, 60.85% are Male and 39.16% are Female. The
respondents largest Demography as follows:

69.69% 46.31%
age between 15 - 44 Tertiary-
year old Diploma/Graduate

Country of Residence
41.48% Asia & The Pacific
. 37.29%
Work as
.‘- Professionals

40.13% Europe

Nationality
47.06% Asia & The Pacific

35.69% European

265 Year Old,
55-64 5.52%
Year Old, N\
8.93%

Year Old,
17.19%

25-34
Year Old,

35-44 30.73%
Year Old,

21.77%

- OCCUPATION - EDUCATION
Clerical /

Mechanic, Other, 3.67%

8.20%
\ Other,

6.36%

Tertiary Post
No Formal
Graduate, Schooling, 0.88%
26.41% /_ Primary /

| Professional, Elementary, 1.18%

37.29%

Secondary /
Tertiary High School,

Diploma 14.09%
5 st Secondary,
7.47%
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Student,
17.09%

Manager /
Director,
12.53%

Housewife,
4.30% 1.73%




THE RESULT

NATIONALITY COUNTRY OF RESIDENCE
1.16%

AFRICA 1.25% AFRICA

AMERICA 14.94% AMERICA

13.43%
2.65%

MIDDLE EAST 2.21% MIDDLE EAST

40.13% EUROPE

EUROPE

35.69%

ASIA & PASIFIC

47.06%

Count as
Country Of
Residence

Count ES

COUNTRY Country Of Nationality
Resndence

\YEIEVSE]
Singapore
Thailand

Vietnam _

COUNTRY
Nationality

Cambodia
Other Asean

41.48% ASIA & PASIFIC
Hong Kong __
ndia | 177 | 200 |
Japan | 268 | 264 |
[SouthKorea | 232 | 241 |
[Srilanka | 13 | 23 |
Taiwan | 121 ] 117 |
[China | 401 [ o1 |
OtherAsia(Ex.Asean) | 74 | 67 |
uswala | sis | soc |
[New Zealand | 142 | 169 |
[OtherOcenia | 20 | 21 |
[ subTotal | 2750 | 2424 |
Sudi Araba | 27 | 28 |
UniEmiratArab | 46 | 18 |
Aowie [Goiddee L ee L @] United States of America 549 603
EAST
Canada 148 166
AMERICA Central America i 4

South America 37 38
Brazilia 28 41
Other America 19 21

Sub Total 785 873
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THE RESULT

From 8.544 respondents on this survey, 68.58% are Repeater Tourist and 31.42% are
First Timer Tourist to ASEAN. The respondents Travel Pattern as follows:

N\ 36.99% 69.48% ° o 3454%
l.l staying between 8 i' dl Visiting  ASEAN M@! g;?r;]i?;}ggwnh

to 30 days for Holiday Relative

Most Visited Countries in ASEAN 82.73%
43.4%  Thailand

A\ 62.14%

Internet as their W W W Booking Via

34.7%  Singapore Source of Information  §&5774 Internet

33.7%  Malaysia

Most ((I)onsidered Country to Visit in ASEAN ® 76.09% 74.31%

gzg 0/0 Thallan,q ) Individual Travel Elhools(ling_
7% The Philippines Arrangement otel during

28.6%  Indonesia mmE theirstay

- FREQUENCE VISIT TO ASEAN - LENGTH OF STAY

Transit Only,

31.42% S
FIRST TIMER

1- 3 Days,
14.33%
0,

68.58%
REPEATER

MOST VISITED ASEAN COUNTRY IN THE CONSIDERED ASEAN COUNTRY TO VISIT
LAST 3 YEARS IN THE NEXT 2 YEARS
S 5 R

50.0 40.0
< ™
45.0 - 35.0 © =
N o0 ; <
40.0 = S o b, o
35.0 gl 30.0 ~ = @
—_ i oy = ™ ~
B_Q_ N o X 25.0 N
o 30.0 < N ° . =
& ~ . N
8 250 2 200 ] -
5 9 ; 3
g 20.0 2 S E 150 | «
a 15.0 — a o
10.0
10.0
5'0 5.0
0.0 0.0
@ B 3 X N © e Q> @ B 3 X N © e Q>
c§°\®@ & oﬂ@s\ & o @0‘(& & & x&& 49@ & oﬂ@s\ & o 7,0% & & x&&
& F T & & F T
& & & &
I I
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THE RESULT

TRAVEL PATTERN

Official Mission,
0.76%

Beauty & Health
Religious, Treatment,
0.35%, ~0-55%

Sport, Others,

4.42%

Education, 1.86%

Visiting friend,
8.10%

MICE,
0.94%

Business,
12.74%

Holiday,
69.48%

Others,
4.02%

Internet,
62.14% Airline,
14.34%

Individual,
76.09%
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- PURPOSE OF VISIT

- SOURCE OF BOOKING

- TRAVEL ARRANGEMENT

- SOURCE OF INFORMATION

Newspaper/
Magazine, Embassy
7.97%

Billboard,

1.21% \
v,

Friends,

33.92% Internet,
82.73%

- TYPE OF ACCOMMODATION

Others,
18.80%

No Required
(Transit Only),
5.59%

Apartment,
5.95%

- TRAVEL COMPANION

Others,
3.32%

Friend,
31.96%

Family &
Relative,
34.54%




THE RESULT

(J NATURE-BASED TOURISM (0 HEALTH & WELLNESS TOURISM
51.21% 35.41%
Preferred o % Preferred
ADVENTURE BEACH &

=== WATERSPORT

O CULTURE-BASED TOURISM O OTHER TOURISM ACTIVITIES
- 35.00% . 29.48%

Preferred . Preferred
ml VISITING . SHOPPING
MUSEUM

0 COMMUNITY-BASED TOURISM

18.10%
Preferred
RURAL TOURISM - PREFERRED NATURE-BASED
J SEA - CRUISE TOURISM 8000 o
16,66% 0o
Preferred & 4000
[-T:]
CRUISING % 30.00 22.45
E 20.00
10.18
U RIVER-BASED TOURISM 10.00 461
-_\.:'5. 18 470/0 0.00 . -
"= = Preferred & & & &
- ! RIVER S
. CRUISING v ¥ <
- PREFERRED CULTURE & HERITAGE - PREFERRED COMMUNITY-BASED
40.00 | 35.00 2000 18.10
3500 18.00
& 3000 2876 27.9 16.00
@ 25.00 = 14.00
£ 20.00 ]
& 15.00 . g 12.00 10.42
E 10.00 . dE 10.00
5.00 1.44 g 8.00
0.00 & 6.00
& o &
o\o o & & Sl ;'82 154
. % e .
A\';‘o * oovf‘& Q\'Z}Qz i\ébé, 0.00 -_
\\\'5”\ 3 °(’(/‘& ® Rural Tourism Creative Others
& Tourism
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THE RESULT

- PREFERRED SEA - CRUISE - PREFERRED RIVER-BASED

18.00 16.66 20.00 18.47
16.00 18.00
14.00 16.00
& 1200 & 14.00
o o 12.00
@ 10.00 o0
£ £ 10.00 8.25
g 800 5.96 g 800
5 6.00 5 o
S 4-00 g 6.00
X 4.00
2.00 1.26 500 1.33
0.00 I 0.00 -
Cruising Related withThe Others River Cruising  Contact with Others
Areas Communities &
Surrounding Land
The Ports Attractions
- PREFERRED HEALTH & WELLNESS - PREFERRED OTHER ACTIVITIES
40.00 35.41
35.00 35.00 27.39 29.48
- __30.00 :
£ 3900 19415 2223 & 25.00
§ 2000 $ 20.00
£ 20.00 £ 15'00
g 1500 £ 1000
& 10.00 4.46 g
500 1.67 5.00
0.00 0.00
< } ’2} ©
N @@“ qz ?}c,Q ¥ 8
Y \00 Qs‘b& .\0(\
N & o &
& & X &
E & «
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THE RESULT

- FIRST WORD (TOP 5)
800

699

700 626
600
500
400
300 254 247
200 166
B =

0

Friendly/ Warm People Weather Beautiful Excellent/ Perfect Culture/ Tradition

- SECOND WORD (TOP 5)
500

450 432
388
400
350
300
250
200 184
150 129
150
100
50
0
Friendly/ Warm People Weather Culture/ Tradition Beautiful Food/ Delicious Food
- THIRD WORD (TOP 5)
350
303 298
300
250
200 161
150 128 120
100
50
0
Weather Friendly/ Warm People Food/ Delicious Food Smiley Culture/ Tradition
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THE RESULT

ACCOMODATION DILIGENT HARD WORKING ADVENTOUR ADVENTUROUS ADVENTURE THRILL AFFORDABLE CHEAP ECONOMICAL FA&% LOW COST CONCRETE

“?ESOME FASCINATING
S OUTSTANDING SU @' FANTASTIC ASTONISHING
DhR EYE CAT| % NOI\nI:
d TTRACTIVE ATTRACTIONG=)

[RIULOUS AVALABLE
HOTNESS @R@ A f ﬁg ER GOOD CLIMATE DAVIP COLD

ﬁ@@g NIZATION & THENTIC
ORIGINAL LEGLE : Ful B4 F GOOD N |$§ bD VERY
NICE L G BV /ANT GOLDERPCTEERFUL ARCHITECTURE
sTOM

IPLINED S ELIGION PELlGlOUS BUDDHASM
LLABORATIVE

STUPPID MARVELOUS
EXTRAORDINARY BREA

WONDE

! ﬁwlm COMBINING UNITY
il COLORFUL COLOURFUL
8 ME COMPLEX COMPLICATED OBSC @&ED
TA §eORT COZY P - @& NE SOFT
RRRERD® | UsIVE HOMESRITRRSES FRTHY SINCERE SOLID
HON SITY Fg EcumTﬁ% SK THREAT DE

APPETIZING yuI FOOD HEAVEN FOODS C ?E FOCDHER 50D TOM YUM GUR omy sm?é
DEVELOPMEN D) (%% GROWING GROWH@ %&3 BETTER FAST GROWING PROGRESSIVE FAST DEVELOPMENT EVOLVING EXPANSION
RESORT DIFFERENT UNI : DISTINCT DISTINCTIVE RARE EXCENTRIS,UNEQUAL UNFAMIM MESS SLOPPY S
%@E&Y PLASTIC GARBAGARHONES 5 UNFA IVE Dl\ MARINE
) Mmuwc POWERFUL ENERGFT'E BRSPANT POIRER STRENGH G MOMENTUM g STERLY
Y LINFSS FRIENDS FRIEND £ ROSPITALITY HOSPITABLE KIND KINDLY KINTNESS LAND OF S mﬁg LOVEY
ZCONOMIC ECONOMY ECONOMIC

LE HOSPITALITY WAR %u szm 45LE HUMANEE
AR OV ENJOYABLE A

YOUNG PEOPLE COUR

J OUTBREAKBRT %\AY EXCITING EXOTIC EXOTIC

ONSHIP FAR DISTANT REMQTE EAST FRAGRANT FRESH NEW UPCOMIN [T MANGO PAPAYA POKPOK

LISH GR EENERQﬁEﬂEENISH PLANM B P/ERGREEN

TRIGL,..W I G CHE" LTH HEALTHY WELLNESS PHOTOGRAPH HELPFUL

supP m§ CAL SITEp A VACATION LEISURE REST
LAND: ES SEA MOUNTAIN ROCK MSS INFOM ]

HIVE OPEN MINDED
COUNTRIES LOVING FOND \

OPEN @%@ﬁ F FOREOT FORE @ATREESSEN RY LOVE LIKE LQVELY LOVELY
TO BACK LOCAL IONAL GLOBAL i rlONé RLDS MAssé
DIFFERENT CULTURE CULTURE DIV. S NA
M%@%%@ TECHNOL M 0 WATURE NATURAL BEAUSS RAL WONDER
IGHBOURS @ N GENEROUS HUMBLE MO UNDED %@
SOUTHEAST Sou %E . PACIFIC AC"SPAN EAST PASIFIC INDONESI%LLS MERLION MICE CONF MOTOBZBIKE SCOOTER
gﬁ& L VERY B @G JMP %HEFF EINVIROMENT FREE HAVE YOUR OW. @Rlp TIMELESS
EVEP AGELESS ENDLESS HOME MY L4 ACES HOMO S a'_ P ULATED BIG PO ON POPULATED

INCR ": ON VARIETY VARIED POLITICAL POLITICS VALUE VALUED SMILEY 5 FUN FU |VE@§ATW' ARTISTIC PRODUCTIVE
D OF g8 LOPE

RESOR ¥ WES2AES E SECURE STABILITY BAD PEOPLE EDUCATION SC ENLIGHTENING
OPPGRT' NITY FHANCE UTELY S

MUAY \ ATy ] 1 AETRALIA
Povum SHOCKING POVERTY%@MRWE i {

CO, V AIRLINES AMBITT
CHALLE R OFFESSIONAL SMALL SAME SIMILAR GOLF IMPORT"
PORTS FEEL FINEST FINE FRANTIC

RELUG PM PLNSIVE DISCOVERY EXP IND COMMITME ' G CHAMPIONS
FORWA OSES HAPPENI HU T@?@ i @Q'NK BEVERAGE WEA% INCENTIVE MOVING
N B

) I€ SECRET SUPERNATURAL
| WATURE NEAR COUNTRY NEAR
BEAN SOUTHEAST ASIA

BRUCRATIC BEHIND
” ORGANISED ORGANIZED

= AWAKENI

MOBILE MANY MAGIC JEWEL KI T JEEPNEY M MBS KRABI HYLEEA PRACTICAL f - NO ACH| ALK ONLY PLAIN

SER\@@ ORIENTED SUITS SPECIALG Y SPORT S\24 NAWARE UNK YED UNEXPECTED WAY OF LIFE
CRUI E LACES LO=0k { JATINGSD CONTAMINATION POPU

L, COSMOPOLITANT DAMAGE /
BEGGAR DEFENCE NE EARNED ECOLOGY EMERGING EMOTIONAL ENTIRE EQU {
MOVEMENT YDEPENDECE GAINING GO GRATEEUL HEART BR PIRING INVESTMENT LE
POPUL% FENHE-ROAD LIFE LUCKY MANLY NNEED TO Pﬁmgg }) NEUTRAL NONDEN%%Q% DISCREET
NON-V RIAN OUT OUT POURING § PATE PATIENCE PERSON /|| o FOFOUND PROVINCE SECTOR RESENTFUL RESER REUNION
REWARDING ROMANTIC RUIN SAME UNVI5-LLA SENSITIVE SING {$SY SOLUTION SOMETIME ANNO
. m ¢ UNDER DEVELOP

ALEN WEE H A TIRING TREKKING NCLEAR UNCOMIF
IT NOT VERY'E RKERS UNTOUC KE&@ MEIRD WELL PLANNFW@F@LD
" BROOK BUSTLE BUZZ CQNiE CIRCUS COMBANGWA HIGH ORESTED DEMOCRATIC. ACE BET RICH AND POOR
) S\ EMBRACE ETHEREAL FIRSé D FRED GAMBLING GUIDE HEARD IDEA | AAIRNHUR2 ABLE INFRASTRUCTURE
INTIMACY MAJESTIC MAKESHIFT 1§ G PROSTOTION PUBLIC RELATION PUSHY QUARTS
RAW SAD SANITATION SELF AWARY £ED DEVELOPMENT UNPREDICTABLE VISUALLY
STUNNING WEALTH WILD
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BRAND AWARENESS “ASEAN FEEL THE WARMTH"”

From 8.544 participating respondents on this survey, 81.74% are Not Familiar With
“ASEAN FEEL THE WARMTH” Logo & Tagline and 18.26% are Familiar With “ASEAN
FEEL THE WARMTH” Logo & Tagline.

From 18.26% who’s familiar with the Logo &

\ h 4 tagline, they source of information related to the
C ASEAN Tourism Brand mostly from the Internet

- y
P, S SOUtheaSt ASla (63.45%), their secondary source were
VQ\ feel the warmth Television (20.24%), and their tertiary source
ASEAN were Billboard (13.40%), followed by other

sources like Travel Agent, Embassy, Magazine,
Newspaper, Word of mouth, etc.
Based on their experience visiting ASEAN country(ies), 51.98% of the respondents found
that the ASEAN Tourism Brand is Well Represent Their Experience, while 48.02% were
having the opposite perception.

ASEAN BRANDING

gl |2 CONGENIALITY WITH THE

FAMILIARITY ACTUAL EXPERIENCE

18.26%

FAMILIAR
o WITH THE LOGO 51. 48.02%
NOT FAI?/I%{IX? & TAG LINE THELOGO & TAGLINE  THE LOGO & TAG LINE
DT FAMILIAR WELL REPRESENT ~ NOT REPRESENT
& TAG LINE THE EXPERIENCE  THE EXPERIENCE

SOURCE OF INFORMATION ON ASEAN TOURISM BRAND LOGO & TAGLINE

>

= % = wa — 9= Q’

= % S = A
aa)] = . .97%

E E - (@) El—g 10_59%@s,ﬂ/
= o :

= W 20.24%0 o 13.40%0
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THE RESULT

AWARENESS ON ASEAN COUNTRIES TOURISM BRAND

- BRUNEI DARUSSALAM “A KINGDOM OF UNEXPECTED TREASURES”

The Green Heart of Borneo

‘ ;,,.‘&"E%

—

www

59.61%0

= &m 2

A Kingdom of Unexpected Treasures

WORDIDFE
MOUTHE

9.70%

FAMILIAR
WITH THE TAG LINE '

- CAMBODIA “KINGDOM OF WONDER”

20.11%0

TELEVISIONE

13.05%@!

3

MAGZ®[
NEWSPAPER

8.47%

BILLBOARDH

8.29%0

16.58%

CAMBODIA

Q%(a/qdfdn-, af Wander

19.05%
FAMILIAR

WITH THE TAG LINE

WORDDFE
MOUTHE

21.74%0

TELEVISIONE

12.22%

B

MAGZR:[E
NEWSPAPER

5.03%@

BILLBOARD?]

10.69%

(%]
oc
w
u
=
o

16.08%
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THE RESULT

AWARENESS ON ASEAN COUNTRIES TOURISM BRAND

- INDONESIA “WONDERFUL INDONESIA”

wonderful (|
mndonesia

17.65%
FAMILIAR

WITH THE TAG LINE

INTERNET

TELEVISION

WORD OF
MOUTH

MAGZ &
NEWSPAPER

BILLBOARD

- LAO PDR “SIMPLY BEAUTIFUL”

LAOS
10.29%
FAMILIAR

WITH THE TAG LINE

WORDDFE
MOUTHE®

23.38%0

TELEVISIONE

12.03%0

B

MAGZR
NEWSPAPER

BILLBOARDR]

7.70%

%]
o
w
T
=
(@)

14.19%0
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THE RESULT

AWARENESS ON ASEAN COUNTRIES TOURISM BRAND

- MALAYSIA “TRULY ASIA”

INTERNET

j’u!y Asia
- 49.84%

32.58%
FAMILIAR

WITH THE TAG LINE

WORD OF
MOUTH

MAGZ &
NEWSPAPER

BILLBOARD

- MYANMAR “LET THE JOURNEY BEGIN”

OO\S)SO(Y)SF’

LET THE JOURNEY BEGIN

56.41%0

WORDDFE
MOUTHE

11.62%
FAMILIAR

WITH THE TAG LINE

20.77%0

TELEVISIONE

14.87%]

B

MAGZR[R
NEWSPAPER

6.04%]

sz
a
o
=4
(@]
o
'}
=
o

6.19%0

OTHERSE

15.32%0
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THE RESULT

AWARENESS ON ASEAN COUNTRIES TOURISM BRAND

- THE PHILIPPINES “IT’S MORE FUN IN THE PHILIPPINES”

AR

www

A\ 4

39.78%k

I's more fun in the

Phil ppines o

23.61%
FAMILIAR

WITH THE TAG LINE

WORDRDFEI
MOUTHE

24.71%0

TELEVISIONE

18.04%

B

MAGZR:[
NEWSPAPER

4.71%0

BILLBOARDH

12.83%

OTHERSE

15.94%0

- SINGAPORE “YOUR SINGAPORE”

ourSingapore

INTERNET

TELEVISION

25.14%
FAMILIAR

WITH THE TAG LINE

WORD OF
MOUTH

MAGZ &
NEWSPAPER

O
o
=
o]
ha]
—
=
m
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THE RESULT

- THAILAND “AMAZING THAILAND”

amaz ng

THAILAND

INTERNET

37.15%
FAMILIAR

WITH THE TAG LINE

TELEVISION

WORD OF
MOUTH

MAGZ &
NEWSPAPER

BILLBOARD

- VIETNAM “TIMELESS CHARM”

%

Metnam 59.20%0
14.51% =

25.00%0

FAMILIAR

WITH THE TAG LINE

TELEVISIONG

15.68%

MAGZR[R
NEWSPAPER®

7.08%0

BILLBOARDH]

4.25%

14.74%0
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THE TABLES

1. Visitor Arrivals Distribution to ASEAN by Country of Residence and Age
Unit: Percentage (%)
Sex
Country of Residence Total
Male Female
1 2 3 4

Malaysia 66.67 33.33 100.00
Singapore 70.93 29.07 100.00
Thailand 82.35 17.65 100.00
Vietnam 62.22 37.78 100.00
Cambodia 63.27 36.73 100.00
Other Asean 55.77 44.23 100.00
ASEAN 67.43 32.57 100.00
Hong Kong 52.78 47 .22 100.00
India 78.86 21.14 100.00
Japan 80.45 19.55 100.00
South Korea 73.89 26.11 100.00
Srilanka 66.67 33.33 100.00
Taiwan 63.64 36.36 100.00
China 51.98 48.02 100.00
Other Asia (Ex. Asean) 77.46 22.54 100.00
ASIA 67.43 32.57 100.00
Saudi Arabia 85.19 14.81 100.00
Uni Emirat Arab 66.67 33.33 100.00
Iran 57.69 42.31 100.00
Israel 55.00 45.00 100.00
Other Middle East 77.14 22.86 100.00
MIDDLE EAST 69.28 30.72 100.00
Austria 63.16 36.84 100.00
Belgium 63.04 36.96 100.00
Denmark 60.71 39.29 100.00
France 52.54 47 .46 100.00
Germany 56.90 43.10 100.00
Italy 61.39 38.61 100.00
Netherlands 57.93 42.07 100.00
Spain 65.22 34.78 100.00
Portugal 53.33 46.67 100.00
Sweden 57.14 42.86 100.00
Switzerland 51.28 48.72 100.00
United Kingdom 60.04 39.96 100.00
Finland 55.56 44 .44 100.00
Norway 68.29 31.71 100.00
Ireland 59.09 40.91 100.00
Other West Europe 50.00 50.00 100.00
Rusia 52.31 47.69 100.00
Czech Rep. 57.14 42.86 100.00
Other East Europe 54.29 45.71 100.00
EUROPE 57.76 42 .24 100.00
United States of America 64.35 35.65 100.00
Canada 63.70 36.30 100.00
Brazilia 55.56 44 .44 100.00
Central America 50.00 50.00 100.00
South America 38.89 61.11 100.00
Other America 68.42 31.58 100.00
AMERICA 62.77 37.23 100.00
Australia 54.53 45.47 100.00
New Zealand 47.18 52.82 100.00
Other Ocenia 65.52 34.48 100.00
OCENIA 53.80 46.20 100.00
South Africa 43.75 56.25 100.00
Other Africa 71.43 28.57 100.00
AFRICA 58.21 41.79 100.00
TOTAL 60.84 39.16 100.00
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THE TABLES

2. Visitor Arrivals Distribution to ASEAN by Country of Residence
Unit: Percentage (%)
Age
Country of Residence Total
15-24 25-34 35-44 45-54 55-64 265
1 2 3 4 5 6 7 8

Malaysia 12.00 16.00 44.00 20.00 4.00 4.00 100.00
Singapore 11.63 23.26 39.53 19.77 3.49 2.33 100.00
Thailand 9.80 21.57 23.53 19.61 21.57 3.92 100.00
Vietham 20.83 45.83 22.92 10.42 - - 100.00
Cambodia 14.29 38.78 24.49 14.29 6.12 2.04 100.00
Other Asean 13.46 38.46 19.23 21.15 5.77 1.92 100.00
ASEAN 13.50 30.87 28.94 17.68 6.75 2.25 100.00
Hong Kong 11.11 29.17 31.94 11.11 12.50 4.17 100.00
India 5.14 33.71 34.29 17.14 6.86 2.86 100.00
Japan 10.15 20.30 16.54 27.82 22.18 3.01 100.00
South Korea 13.16 20.61 24.56 29.39 10.96 1.32 100.00
Srilanka 8.33 33.33 25.00 8.33 8.33 16.67 100.00
Taiwan 17.24 27.59 18.97 21.55 9.48 517 100.00
China 17.80 33.41 20.44 19.34 3.96 5.05 100.00
Other Asia (Ex. Asean) 8.45 43.66 26.76 8.45 5.63 7.04 100.00
ASIA 13.05 28.67 22.94 21.43 9.96 3.94 100.00
Saudi Arabia 14.81 40.74 29.63 3.70 11.11 - 100.00
Uni Emirat Arab 9.09 40.91 34.09 6.82 6.82 2.27 100.00
Iran 7.69 38.46 26.92 15.38 3.85 7.69 100.00
Israel 35.00 25.00 - 10.00 25.00 5.00 100.00
Other Middle East 571 48.57 22.86 17.14 - 571 100.00
MIDDLE EAST 12.50 40.13 25.00 10.53 7.89 3.95 100.00
Austria 26.32 31.58 26.32 10.53 5.26 - 100.00
Belgium 8.70 26.09 32.61 17.39 8.70 6.52 100.00
Denmark 36.21 29.31 17.24 13.79 3.45 - 100.00
France 18.71 37.76 19.05 10.20 9.52 4.76 100.00
Germany 26.62 29.35 21.50 15.36 4.44 2.73 100.00
ltaly 13.73 37.25 26.47 12.75 8.82 0.98 100.00
Netherlands 23.03 31.52 18.18 16.36 5.45 5.45 100.00
Spain 571 51.43 28.57 8.57 2.86 2.86 100.00
Portugal - 20.00 13.33 20.00 13.33 33.33 100.00
Sweden 26.09 27.54 15.94 15.94 7.25 7.25 100.00
Switzerland 25.64 32.05 21.79 10.26 6.41 3.85 100.00
United Kingdom 20.43 29.13 21.85 11.19 9.24 8.17 100.00
Finland 13.89 50.00 25.00 11.11 - - 100.00
Norway 26.83 24.39 19.51 14.63 7.32 7.32 100.00
Ireland 13.64 36.36 22.73 13.64 4.55 9.09 100.00
Other West Europe 16.67 16.67 41.67 8.33 8.33 8.33 100.00
Rusia 13.24 39.71 20.59 17.65 5.88 2.94 100.00
Czech Rep. 14.29 53.57 25.00 7.14 - - 100.00
Other East Europe 21.13 30.99 29.58 14.08 1.41 2.82 100.00
EUROPE 20.46 32.77 21.86 12.79 6.90 15,21l 100.00
United States of America 14.03 26.96 21.68 16.39 13.30 7.65 100.00
Canada 23.29 28.77 16.44 17.12 11.64 274 100.00
Brazilia 10.71 25.00 32.14 21.43 - 10.71 100.00
Central America - 100.00 - - - - 100.00
South America 27.78 41.67 22.22 8.33 - - 100.00
Other America 47.37 15.79 15.79 10.53 5.26 5.26 100.00
AMERICA 17.01 28.01 20.84 16.11 11.64 6.39 100.00
Australia 17.18 28.83 20.00 14.11 10.55 9.33 100.00
New Zealand 23.24 29.58 11.97 15.49 10.56 9.15 100.00
Other Ocenia 24.14 27.59 10.34 20.69 13.79 3.45 100.00
OCENIA 18.26 28.90 18.56 14.50 10.65 9.13 100.00
South Africa 24.24 42.42 9.09 6.06 12.12 6.06 100.00
Other Africa 8.57 51.43 14.29 25.71 - - 100.00
AFRICA 16.18 47.06 11.76 16.18 5.88 2.94 100.00
TOTAL 17.19 30.73 21.77 15.87 8.93 5.52 100.00
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3. Visitor Arrivals Distribution to ASEAN by Country of Residence and Occupation
Unit: Percentage (%)
Occupation
Country of Residence Professional M;nagerl Military / Police  Housewife Student Retired Clerical./ Other Total
Director Mechanic
1 2 3 4 5 6 7 8 9 10

Malaysia 53.85 15.38 3.85 3.85 1154 - - 1154 100.00
Singapore 40.70 30.23 116 3.49 11.63 116 8.14 3.49 100.00
Thailand 41.18 25.49 - 1.96 9.80 5.88 7.84 7.84 100.00
Vietnam 45.83 16.67 - 4.17 2292 - 2.08 8.33 100.00
Cambodia 67.35 12.24 - 4.08 10.20 2.04 2.04 2.04 100.00
Other Asean 42.31 19.23 1.92 3.85 17.31 - 1.92 13.46 100.00

ASEAN 47.12 21.47 0.96 3.53 13.78 1.60 4.49 7.05 100.00
Hong Kong 42.47 13.70 - 9.59 16.44 9.59 5.48 2.74 100.00
India 52.54 11.30 1.69 5.65 5.65 3.95 15.25 3.95 100.00
Japan 26.12 13.81 187 4.85 9.33 32.46 6.34 5.22 100.00
South Korea 1473 357 134 491 19.64 37.95 5.80 12.05 100.00
Srilanka 15.38 23.08 - - 7.69 7.69 7.69 38.46 100.00
Taiwan 7.92 14.85 0.99 5.94 20.79 42.57 0.99 5.94 100.00
China 14.61 15.28 4.27 13.93 20.45 20.90 5.39 5.17 100.00
Other Asia (Ex. Asean) 39.19 16.22 - 1.35 16.22 2.70 4.05 20.27 100.00

ASIA 24.07 1258 225 8.00 15.71 23.64 6.55 7.20 100.00
Saudi Arabia 59.26 3.70 3.70 - 1481 741 1111 - 100.00
Uni Emirat Arab 47.83 17.39 217 217 10.87 6.52 8.70 4.35 100.00
Iran 50.00 23.08 - 3.85 1154 1154 - - 100.00
Israel 30.00 10.00 10.00 - 25.00 5.00 15.00 5.00 100.00
Other Middle East 41.67 19.44 2.78 8.33 8.33 5.56 8.33 5.56 100.00

MIDDLE EAST 46.45 15.48 3.23 3.23 12.90 7.10 8.39 3.23 100.00
Austria 26.32 21.05 - 5.26 26.32 10.53 526 5.26 100.00
Belgium 26.09 15.22 217 4.35 19.57 13.04 13.04 6.52 100.00
Denmark 2759 25.86 - - 34.48 172 517 5.17 100.00
France 47.30 10.47 101 3.72 17.23 9.12 4.05 7.09 100.00
Germany 38.98 11.86 4.07 0.34 25.08 6.44 5.42 7.80 100.00
Italy 49.04 10.58 - 3.85 18.27 5.77 7.69 4.81 100.00
Netherlands 38.55 15.66 3.01 3.01 21.08 9.04 361 6.02 100.00
Spain 44.29 1571 1.43 - 1143 11.43 8,57 7.14 100.00
Portugal 25.00 6.25 - - - 50.00 - 18.75 100.00
Sweden 27.14 15.71 - 571 30.00 8.57 7.14 571 100.00
Switzerland 40.51 12.66 - 3.80 20.25 127 8.86 12.66 100.00
United Kingdom 40.53 11.33 0.71 3.89 1434 13.45 10.09 5.66 100.00
Finland 38.89 25.00 - 5.56 16.67 2.78 1111 - 100.00
Norway 38.10 7.14 2.38 - 23.81 14.29 11.90 2.38 100.00
Ireland 50.00 11.36 4.55 4.55 13.64 4.55 4.55 6.82 100.00
Other West Europe 50.00 8.33 - - 8.33 16.67 8.33 8.33 100.00
Rusia 38.24 27.94 147 7.35 10.29 147 7.35 5.88 100.00
Czech Rep. 51.85 741 - - 1481 741 3.70 1481 100.00
Other East Europe 36.11 13.89 - 2.78 19.44 6.94 4.17 16.67 100.00

EUROPE 40.38 13.19 144 3.07 18.56 9.30 7.10 6.95 100.00
United States of America 40.98 10.38 2.55 2.37 15.66 9.65 14.39 4.01 100.00
Canada 35.14 8.11 2.03 4.05 2297 8.78 9.46 9.46 100.00
Brazlia 50.00 17.86 - 357 7.14 7.14 357 10.71 100.00
Central America 75.00 - - - - - 25.00 - 100.00
South America 54.05 541 - 2.70 16.22 541 - 16.22 100.00
Other America 26.32 26.32 5.26 - 15.79 5.26 5.26 15.79 100.00

AMERICA 40.64 10.32 2.29 2.68 16.69 9.04 12.23 6.11 100.00
Australia 42.54 1051 0.86 3.55 16.26 11.37 10.76 4.16 100.00
New Zealand 40.85 6.34 211 3.52 24.65 11.27 7.04 4.23 100.00
Other Ocenia 24.14 - 6.90 3.45 24.14 13.79 24.14 3.45 100.00

OCENIA 41.76 9.61 121 3.54 17.69 11.43 10.62 4.15 100.00
South Africa 45.45 9.09 - 3.03 24.24 3.03 9.09 6.06 100.00
Other Africa 34.29 14.29 2.86 2.86 17.14 2.86 11.43 14.29 100.00

AFRICA 39.71 11.76 1.47 294 20.59 294 10.29 10.29 100.00

© ASEAN SECRETARIAT 2016 | ASEAN Tourism Marketing Working Group




THE TABLES

4, Visitor Arrivals Distribution to ASEAN by Country of Residence and Education
Unit: Percentage (%)
Education
Country of Residence Zz:g;ﬁlne; E::r;g:y Secoggﬁz): High Post Secondary Tertg;/;jlﬂ:tlzmal TeGr:drﬁ:::st Other Total
1 2 3 4 5 6 7 8 9

Malaysia - - 7.69 3.85 61.54 23.08 3.85 100.00
Singapore - - 6.98 3.49 43.02 45.35 1.16 100.00
Thailand 1.96 1.96 5.88 7.84 43.14 35.29 3.92 100.00
Vietnam - - 6.25 6.25 43.75 39.58 4.17 100.00
Cambodia - - 8.16 6.12 51.02 34.69 - 100.00
Other Asean - - 7.69 3.85 38.46 46.15 3.85 100.00

ASEAN 0.32 0.32 7.05 513 45.19 39.42 2.56 100.00
Hong Kong 2.74 - 9.59 9.59 41.10 35.62 1.37 100.00
India - 0.56 5.08 3.95 5141 36.16 2.82 100.00
Japan 0.37 0.37 10.82 3.73 64.55 15.67 4.48 100.00
South Korea - 1.35 18.39 5.83 61.88 10.31 224 100.00
Srilanka - - 15.38 7.69 23.08 46.15 7.69 100.00
Taiwan 2.38 - 4.76 1.19 77.38 13.10 119 100.00
China 6.11 6.36 15.01 8.65 40.20 16.28 7.38 100.00
Other Asia (Ex. Asean) 2.70 1.35 16.22 - 36.49 36.49 6.76 100.00

ASIA 2.38 2.38 12.49 5.59 52.49 20.15 4.52 100.00
Saudi Arabia - - 7.41 3.70 51.85 37.04 - 100.00
Uni Emirat Arab 217 - 435 6.52 54.35 26.09 6.52 100.00
Iran 7.69 - 3.85 - 38.46 42.31 7.69 100.00
Israel - - 30.00 5.00 25.00 40.00 - 100.00
Other Middle East - - 5.56 2.78 52.78 36.11 2.78 100.00

MIDDLE EAST 1.94 - 8.39 3.87 47.10 34.84 3.87 100.00
Austria - - 21.05 5.26 3158 36.84 5.26 100.00
Belgium - - 8.70 10.87 39.13 34.78 6.52 100.00
Denmark - 517 2759 1.72 43.10 17.24 5.17 100.00
France - 1.01 11.82 777 44.93 29.05 541 100.00
Germany 0.34 1.36 25.08 542 35.93 27.46 441 100.00
Italy - - 17.31 4.81 34.62 36.54 6.73 100.00
Netherlands 0.61 0.61 15.76 4.24 44.24 29.70 4.85 100.00
Spain - - 8.57 2.86 57.14 31.43 - 100.00
Portugal - - 6.25 6.25 56.25 18.75 12.50 100.00
Sweden - 2.86 15.71 7.14 32.86 34.29 7.14 100.00
Switzerland - 127 17.72 759 36.71 26.58 10.13 100.00
United Kingdom 0.53 0.71 13.98 12.21 43.72 25.84 3.01 100.00
Finland - - 5.56 11.11 47.22 30.56 5.56 100.00
Norway - - 19.05 9.52 47.62 16.67 7.14 100.00
Ireland 227 227 13.64 6.82 52.27 20.45 227 100.00
Other West Europe - - 16.67 8.33 41.67 33.33 - 100.00
Rusia - - 10.29 10.29 44.12 26.47 8.82 100.00
Czech Rep. - 357 7.14 7.14 57.14 14.29 10.71 100.00
Other East Europe - 2.78 22.22 2.78 37.50 29.17 5.56 100.00

EUROPE 0.29 1.06 15.88 7.87 42.35 27.67 4.89 100.00
United States of America - 0.36 9.65 10.02 48.09 30.60 1.28 100.00
Canada - 0.68 8.78 2432 4257 18.92 473 100.00
Brazilia - - 10.71 7.14 2857 5357 - 100.00
Central America - - - - - 100.00 - 100.00
South America 541 - 1351 1351 48.65 16.22 2.70 100.00
Other America - - 15.79 15.79 31.58 26.32 10.53 100.00

AMERICA 0.25 0.38 9.81 12.87 45.73 28.79 217 100.00
Australia 0.73 1.10 18.22 6.85 45.84 2531 1.96 100.00
New Zealand - 0.70 2324 4.93 48.59 2254 - 100.00
Other Ocenia - - 17.24 - 75.86 6.90 - 100.00

OCENIA 0.61 1.01 1891 6.37 47.12 24.37 1.62 100.00
South Africa - - 12.12 3.03 45.45 39.39 - 100.00
Other Africa 2.86 - 17.14 5.71 48.57 22.86 2.86 100.00

AFRICA 1.47 - 14.71 441 47.06 30.88 147 100.00
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5. Visitor Arrivals Distribution to ASEAN by Country of Residence and First Visit to ASEAN

Unit: Percentage (%)

Hrst Visit to ASEAN

Country of Residence Total
Yes No
1 2 3 4

Malaysia - 100.00 100.00
Singapore 3.49 96.51 100.00
Thailand 3.92 96.08 100.00
Vietnam 22.92 77.08 100.00
Cambodia 12.24 87.76 100.00
Other Asean 9.62 90.38 100.00
ASEAN 8.65 91.35 100.00
Hong Kong 6.85 93.15 100.00
India 27.12 72.88 100.00
Japan 14.18 85.82 100.00
South Korea 28.45 71.55 100.00
Srilanka 15.38 84.62 100.00
Taiwan 33.88 66.12 100.00
China 44.81 55.19 100.00
Other Asia (Ex. Asean) 39.19 60.81 100.00
ASIA 30.99 69.01 100.00
Saudi Arabia 29.63 70.37 100.00
Uni Emirat Arab 26.09 73.91 100.00
Iran 34.62 65.38 100.00
Israel 25.00 75.00 100.00
Other Middle East 30.56 69.44 100.00
MIDDLE EAST 29.03 70.97 100.00
Austria 31.58 68.42 100.00
Belgium 36.96 63.04 100.00
Denmark 32.76 67.24 100.00
France 41.22 58.78 100.00
Germany 42.37 57.63 100.00
Italy 35.58 64.42 100.00
Netherlands 36.14 63.86 100.00
Spain 37.14 62.86 100.00
Portugal 25.00 75.00 100.00
Sweden 32.86 67.14 100.00
Switzerland 36.71 63.29 100.00
United Kingdom 32.39 67.61 100.00
Finland 27.78 72.22 100.00
Norway 19.05 80.95 100.00
Ireland 27.27 72.73 100.00
Other West Europe 33.33 66.67 100.00
Rusia 41.18 58.82 100.00
Czech Rep. 42.86 57.14 100.00
Other East Europe 48.61 51.39 100.00
EUROPE 36.43 63.57 100.00
United States of America 34.06 65.94 100.00
Canada 35.81 64.19 100.00
Brazilia 50.00 50.00 100.00
Central America 75.00 25.00 100.00
South America 64.86 35.14 100.00
Other America 47.37 52.63 100.00
AMERICA 36.94 63.06 100.00
Australia 22.13 77.87 100.00
New Zealand 31.69 68.31 100.00
Other Ocenia 34.48 65.52 100.00
OCENIA 23.86 76.14 100.00
South Africa 36.36 63.64 100.00
Other Africa 48.57 51.43 100.00
AFRICA 42.65 57.35 100.00
TOTA 31.42 68. 100.00
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Visitor Arrivals Distribution to ASEAN by Country of Residence and ASEAN Country/ies Have

6.a Their Visited in The Last 3 Years

Unit: Percentage (%)

ASEAN Countries

Country of Residence

Brunei Darussalam Cambodia Indonesia Lao PDR Malaysia
1 2 3 4 5 6

Malaysia 23.08 34.62 57.69 19.23 80.77
Singapore 11.63 38.37 58.14 9.30 77.91
Thailand 9.80 41.18 41.18 43.14 56.86
Vietnam 2.08 37.50 18.75 29.17 37.50
Cambodia - 97.96 26.53 55.10 51.02
Other Asean 1.92 53.85 46.15 44.23 65.38
ASEAN 7.37 50.32 42.31 31.73 62.18
Hong Kong 34.25 21.92 35.62 9.59 63.01
India 6.78 8.47 20.90 3.39 47.46
Japan 6.34 10.07 17.54 5.60 19.40
South Korea 6.47 18.10 14.66 9.05 22.41
Srilanka 15.38 23.08 30.77 7.69 76.92
Taiwan 2.48 6.61 8.26 - 20.66
China 6.92 11.41 15.68 10.79 17.31
Other Asia (Ex. Asean) 22.97 18.92 17.57 4.05 56.76
ASIA 8.63 12.49 17.12 7.32 27.33
Saudi Arabia 11.11 - 11.11 - 44 .44
Uni Emirat Arab 30.43 17.39 17.39 6.52 36.96
Iran 3.85 3.85 11.54 7.69 84.62

Israel - 35.00 - 15.00 5.00
Other Middle East 5.56 8.33 19.44 8.33 50.00
MIDDLE EAST 12.90 12.26 13.55 7.10 45.16
Austria 10.53 10.53 47.37 10.53 26.32
Belgium 10.87 32.61 30.43 17.39 21.74
Denmark 6.90 18.97 39.66 13.79 32.76
France 4.73 33.78 34.12 19.26 22.64
Germany 6.44 28.47 31.86 16.95 36.27
Italy 6.73 26.92 33.65 6.73 22.12
Netherlands 8.43 18.67 42.77 12.65 31.33
Spain 4.29 37.14 42.86 12.86 51.43
Portugal 12.50 31.25 18.75 37.50 25.00
Sweden 8.57 25.71 12.86 8.57 31.43
Switzerland 2.53 18.99 40.51 22.78 34.18
United Kingdom 29.03 26.55 26.02 17.88 38.76
Finland 19.44 16.67 19.44 8.33 41.67
Norway 4.76 21.43 14.29 2.38 33.33
Ireland 22.73 29.55 20.45 13.64 45.45
Other West Europe 16.67 33.33 33.33 50.00 50.00
Rusia 7.35 23.53 23.53 7.35 32.35
Czech Rep. 10.71 17.86 25.00 7.14 21.43
Other East Europe 15.28 38.89 18.06 11.11 44.44
EUROPE 13.52 27.13 30.20 15.53 33.84
United States of America 6.38 34.43 17.49 23.50 24.95
Canada 10.14 36.49 27.70 28.38 35.14
Brazlia 10.71 46.43 39.29 25.00 39.29
Central America - - - 50.00 25.00
South America 5.41 29.73 18.92 24.32 43.24
Other America - 21.05 10.53 10.53 42.11
AMERICA 7.01 34.52 20.00 24.33 28.66
Australia 20.54 23.84 39.36 11.00 35.94
New Zealand 14.08 24.65 19.72 30.99 37.32
Other Ocenia - 10.34 10.34 3.45 3.45
OCENIA 19.01 23.56 35.69 13.65 35.19
South Africa - 39.39 15.15 12.12 24.24
Other Africa 20.00 5.71 8.57 2.86 57.14
AFRICA 10.29 22.06 11.76 7.35 41.18
TOTAL 11.98 24.67 26.51 14.90 33.66
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Visitor Arrivals Distribution to ASEAN by Country of Residence and ASEAN Country/ies Have

6.b Their Visited in The Last 3 Years

Unit: Percentage (%)

ASEAN Countries

Country of Residence

Myanmar The Philippines Singapore Thailand Viet Nam

1 2 3 4 5 6
Malaysia 23.08 30.77 57.69 53.85 26.92
Singapore 18.60 46.51 82.56 61.63 39.53
Thailand 33.33 41.18 56.86 78.43 31.37
Vietnam 18.75 10.42 37.50 60.42 85.42
Cambodia 16.33 14.29 55.10 71.43 53.06
Other Asean 42.31 26.92 53.85 65.38 48.08
ASEAN 25.00 30.45 60.26 65.71 47.76
Hong Kong 16.44 36.99 56.16 60.27 31.51
India 7.91 50.28 46.33 46.89 11.30
Japan 11.19 67.16 22.39 35.07 11.19
South Korea 6.03 71.98 34.05 39.22 20.26
Srilanka 53.85 38.46 46.15 53.85 15.38
Taiwan 9.09 52.07 17.36 39.67 33.88
China 7.13 23.83 17.11 34.42 39.92
Other Asia (Ex. Asean) 12.16 17.57 25.68 32.43 2.70
ASIA 9.11 45.62 27.05 38.65 24.91
Saudi Arabia 3.70 55.56 14.81 7.41 3.70
Uni Emirat Arab 13.04 39.13 21.74 41.30 6.52

Iran - 11.54 23.08 15.38 -
Israel 35.00 45.00 15.00 55.00 15.00
Other Middle East - 41.67 27.78 22.22 2.78
MIDDLE EAST 9.03 38.71 21.29 28.39 5.16
Austria 15.79 15.79 36.84 57.89 15.79
Belgium 21.74 19.57 39.13 52.17 10.87
Denmark 17.24 29.31 46.55 48.28 22.41
France 18.92 13.85 29.73 41.89 18.92
Germany 29.15 20.34 38.64 43.73 21.36
Italy 31.73 15.38 28.85 57.69 18.27
Netherlands 18.67 16.87 27.71 39.76 13.25
Spain 14.29 22.86 21.43 57.14 27.14
Portugal 12.50 6.25 12.50 50.00 50.00
Sweden 24.29 21.43 35.71 41.43 20.00
Switzerland 32.91 18.99 40.51 54.43 17.72
United Kingdom 16.11 23.89 40.18 46.73 22.48
Finland 22.22 25.00 33.33 52.78 8.33
Norway 28.57 38.10 30.95 38.10 21.43
Ireland 20.45 27.27 38.64 43.18 20.45
Other West Europe 25.00 25.00 50.00 66.67 50.00
Rusia 23.53 20.59 16.18 45.59 25.00
Czech Rep. 3.57 42.86 53.57 39.29 28.57
Other East Europe 34.72 25.00 31.94 54.17 25.00
EUROPE 21.52 21.09 34.90 46.45 20.76
United States of America 15.66 39.53 29.87 44.26 23.68
Canada 20.27 29.73 41.22 62.84 29.73
Brazlia 46.43 25.00 39.29 75.00 28.57

Central America 25.00 - 25.00 - -
South America 54.05 35.14 35.14 48.65 18.92
Other America 31.58 36.84 26.32 42.11 15.79
AMERICA 19.87 36.69 32.48 48.79 24.46
Australia 9.05 26.16 40.95 36.06 20.05
New Zealand 14.08 21.13 48.59 35.92 16.20
Other Ocenia - 96.55 24.14 10.34 6.90
OCENIA 9.50 27.50 41.56 35.29 19.11
South Africa 12.12 33.33 42.42 60.61 33.33
Other Africa 14.29 34.29 11.43 22.86 2.86
AFRICA 13.24 33.82 26.47 41.18 17.65
TOTAL 15.95 31.47 34.65 43.43 23.00
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Visitor Arrivals Distribution to ASEAN by Country of Residence and ASEAN Country/ies Have

7.a Their Considered to Visit in The Next 2 Years

Unit: Percentage (%)

ASEAN Countries

Country of Residence

Brunei Darussalam Cambodia Indonesia Lao PDR Malaysia

1 2 3 4 5 6
Malaysia 11.54 30.77 53.85 30.77 23.08
Singapore 21.25 46.25 55.00 28.75 36.25
Thailand 12.77 48.94 42.55 34.04 36.17
Vietnam 14.89 51.06 38.30 25.53 31.91
Cambodia 14.58 39.58 41.67 35.42 39.58
Other Asean 17.39 34.78 45.65 21.74 34.78
ASEAN 16.33 43.20 46.60 29.25 34.69
Hong Kong 12.31 21.54 36.92 16.92 30.77
India 4.38 18.13 33.75 9.38 36.25
Japan 8.44 6.33 18.14 5.91 13.92
South Korea 6.57 19.25 15.02 2.82 25.35
Srilanka 27.27 36.36 18.18 9.09 18.18
Taiwan 2.30 5.75 35.63 4.60 17.24
China 5.35 13.90 21.93 21.93 16.31
Other Asia (Ex. Asean) 18.46 16.92 24.62 15.38 46.15
ASIA 7.10 14.11 23.43 11.80 22.52
Saudi Arabia 18.18 - 13.64 - 18.18
Uni Emirat Arab 9.09 27.27 15.91 9.09 27.27
Iran 4.35 13.04 26.09 - 34.78
Israel 6.25 18.75 6.25 12.50 12.50
Other Middle East 6.25 - 18.75 3.13 46.88
MIDDLE EAST 8.76 13.14 16.79 5.11 29.93
Austria 6.25 12.50 37.50 - 12.50
Belgium 18.42 18.42 28.95 10.53 26.32
Denmark - 25.53 36.17 14.89 23.40
France 6.13 23.37 27.59 11.88 16.09
Germany 7.47 23.65 25.31 14.52 20.75
Italy 7.14 21.43 21.43 15.48 25.00
Netherlands 4.20 32.17 32.87 13.99 24.48
Spain 4.69 23.44 26.56 9.38 15.63
Portugal - 45.45 27.27 36.36 18.18
Sweden 6.45 22.58 24.19 9.68 32.26
Switzerland 7.14 25.71 28.57 12.86 24.29
United Kingdom 14.51 25.10 30.78 16.47 26.27
Finland 12.50 34.38 40.63 21.88 28.13
Norway 2.78 13.89 16.67 2.78 25.00
Ireland 14.63 34.15 46.34 17.07 17.07
Other West Europe 12.50 12.50 37.50 25.00 50.00
Rusia 7.02 15.79 4561 5.26 21.05
Czech Rep. 5.00 55.00 15.00 15.00 20.00
Other East Europe 6.67 25.00 26.67 10.00 35.00
EUROPE 8.94 24.93 29.43 13.77 23.32
United States of America 11.27 25.61 27.25 19.06 26.84
Canada 15.20 28.00 40.00 16.80 38.40
Brazlia 4.17 29.17 37.50 20.83 33.33

Central America - - - - -
South America 9.68 61.29 54.84 19.35 29.03
Other America 5.88 29.41 41.18 17.65 23.53
AMERICA 11.50 27.80 31.44 18.63 29.11
Australia 9.88 24.57 27.77 12.42 24.17
New Zealand 10.40 22.40 29.60 12.80 29.60
Other Ocenia 4.35 13.04 17.39 8.70 13.04
OCENIA 9.81 23.97 27.76 12.37 24.64
South Africa 6.06 21.21 27.27 9.09 21.21
Other Africa 9.68 16.13 22.58 3.23 22.58
AFRICA 7.81 18.75 25.00 6.25 21.88
TOTAL 9.41 23.23 28.57 14.28 24.96
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and ASEAN Country/ies Have

7.b Their Considered to Visit in The Next 2 Years

Unit: Percentage (%)

ASEAN Countries

Country of Residence

Myanmar The Philippines Singapore Thailand Viet Nam

1 2 3 4 5 6
Malaysia 30.77 50.00 38.46 34.62 38.46
Singapore 40.00 57.50 37.50 43.75 46.25
Thailand 42.55 29.79 31.91 44.68 40.43
Vietnam 38.30 36.17 27.66 48.94 31.91
Cambodia 47.92 47.92 47.92 50.00 50.00
Other Asean 23.91 43.48 45.65 45.65 43.48
ASEAN 38.10 45.24 38.10 45.24 42.52
Hong Kong 12.31 36.92 36.92 46.15 36.92
India 13.75 35.00 35.63 38.13 21.88
Japan 8.44 56.12 35.86 45.99 591
South Korea 6.57 69.01 34.27 32.39 29.58
Srilanka 9.09 36.36 9.09 9.09 27.27
Taiwan 9.20 6.90 16.09 22.99 20.69
China 7.75 10.70 15.24 30.48 26.74
Other Asia (Ex. Asean) 13.85 16.92 30.77 32.31 13.85
ASIA 9.16 34.74 27.31 35.07 21.95

Saudi Arabia - 36.36 27.27 18.18 -
Uni Emirat Arab 9.09 29.55 34.09 38.64 6.82
Iran 8.70 4.35 17.39 26.09 4.35
Israel 18.75 62.50 12.50 31.25 18.75
Other Middle East 3.13 25.00 31.25 28.13 3.13
MIDDLE EAST 7.30 29.20 27.01 29.93 5.84
Austria 18.75 25.00 18.75 18.75 18.75
Belgium 18.42 23.68 15.79 23.68 39.47
Denmark 23.40 46.81 23.40 42.55 25.53
France 16.86 27.59 16.86 37.16 27.59
Germany 21.16 28.22 19.50 37.34 25.31
Italy 17.86 28.57 25.00 32.14 25.00
Netherlands 16.08 30.77 21.68 34.97 27.27
Spain 17.19 40.63 14.06 18.75 17.19
Portugal 18.18 9.09 18.18 36.36 45.45
Sweden 19.35 27.42 43.55 37.10 27.42
Switzerland 18.57 27.14 31.43 45.71 24.29
United Kingdom 21.76 35.49 27.84 37.65 27.25
Finland 15.63 40.63 31.25 34.38 37.50
Norway 5.56 38.89 36.11 50.00 11.11
Ireland 12.20 34.15 24.39 36.59 19.51
Other West Europe 62.50 50.00 37.50 37.50 37.50
Rusia 19.30 17.54 22.81 36.84 21.05
Czech Rep. 5.00 45.00 30.00 35.00 35.00
Other East Europe 10.00 30.00 18.33 36.67 20.00
EUROPE 18.77 31.59 23.93 36.42 26.10
United States of America 23.36 44.88 31.76 37.50 31.35
Canada 23.20 42.40 33.60 39.20 35.20
Brazlia 33.33 29.17 29.17 45.83 41.67

Central America 50.00 50.00 - 50.00 -
South America 16.13 48.39 41.94 61.29 41.94
Other America 11.76 23.53 41.18 29.41 23.53
AMERICA 23.14 43.52 32.61 39.01 32.61
Australia 15.35 31.51 30.71 37.78 26.44
New Zealand 15.20 25.60 26.40 44.00 28.80
Other Ocenia 4.35 78.26 60.87 34.78 8.70
OCENIA 15.05 31.88 30.88 38.57 26.31
South Africa 24.24 30.30 33.33 33.33 27.27
Other Africa 3.23 25.81 22.58 16.13 22.58
AFRICA 14.06 28.13 28.13 25.00 25.00
TOTAL 17.16 34.68 28.08 37.02 26.41
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THE TABLES

8. Visitor Arrivals Distribution to ASEAN by Country of Residence and Main Purpose of Visit

Unit: Percentage (%)

Main Purpose of Visit

Country of Residence Holiday Business MICE Visiting friend  Education Sport 32';'::] Religious Be:l:;f‘m:ena:hh Others Total
1 2 3 4 5 6 7 8 9 10 11 12

Malaysia 73.08 19.23 - 3.85 3.85 - - - - - 100.00
Singapore 4524 36.90 357 5.95 3.57 - - - 1.19 3.57 100.00
Thailand 49.02 37.25 3.92 5.88 1.96 - - - 1.96 - 100.00
Vietnam 62.50 27.08 - 4.17 2.08 - - - - 4.17 100.00
Cambodia 40.82 32.65 - - 2.04 4.08 6.12 - - 1429 100.00
Other Asean 46.00 40.00 - 2.00 2.00 - 4.00 - - 6.00 100.00

ASEAN 50.32 33.77 162 3.90 2.60 0.65 162 - 0.65 487 100.00
Hong Kong 63.89 19.44 - 9.72 - 6.94 - - - - 100.00
India 43.10 44.25 230 2.30 2.30 - 2.30 - 0.57 2.87 100.00
Japan 46.79 20.38 0.75 26.04 3.02 0.75 0.38 - 0.38 151 100.00
South Korea 62.56 20.70 2.64 7.05 0.88 - 0.88 0.44 176 3.08 100.00
Srilanka 66.67 16.67 - 8.33 - - - - - 833 100.00
Taiwan 4494 2247 - 2247 2.25 - - 112 112 5.62 100.00
China 55.47 13.99 433 9.16 5.60 1.27 1.53 2.04 254 4.07 100.00
Other Asia (Ex. Asean) 52.17 14.49 2.90 435 435 - - 2.90 145 17.39 100.00

ASIA 52.96 21.45 2.38 11.99 3.15 0.92 1.00 0.92 138 3.84 100.00
Saudi Arabia 44.44 22.22 - 1481 741 - - - - 1111 100.00
Uni Emirat Arab 67.39 1957 - 8.70 217 217 - - - - 100.00
Iran 92.00 - - - 8.00 - - - - - 100.00
Israel 90.00 10.00 - - - - - - - - 100.00
Other Middle East 62.86 17.14 2.86 857 2.86 - - - 2.86 2.86 100.00

MIDDLE EAST 69.28 15.03 0.65 7.19 3.92 0.65 - - 0.65 261 100.00
Austria 83.33 5.56 - 5.56 - - - - - 5.56 100.00
Belgium 82.61 435 - 435 - 217 - 217 - 435 100.00
Denmark 7759 8.62 - 8.62 - - - 172 - 345 100.00
France 86.44 4.07 0.34 1.36 136 - 237 0.34 - 373 100.00
Germany 7759 448 - 10.00 207 1.03 - - - 4.83 100.00
Italy 81.19 4.95 0.99 5.94 297 0.99 - - - 297 100.00
Netherlands 81.60 8.59 1.23 3.07 0.61 0.61 - - - 429 100.00
Spain 87.14 10.00 - - - - - - - 2.86 100.00
Portugal 100.00 - - - - - - 100.00
Sweden 86.76 5.88 - 294 - - - 147 - 2.94 100.00
Switzerland 83.33 2.56 - 10.26 128 - - - - 256 100.00
United Kingdom 76.39 8.94 0.18 7.51 0.72 0.54 0.72 - - 5.01 100.00
Finland 74.29 857 - 857 - - - - - 8.57 100.00
Norway 56.41 256 - 33.33 - - - - - 7.69 100.00
Ireland 71.27 9.09 - 9.09 - - - 221 - 221 100.00
Other West Europe 75.00 8.33 - 833 - - - - - 8.33 100.00
Rusia 76.12 597 1.49 299 5.97 1.49 149 - - 4.48 100.00
Czech Rep. 82.14 7.14 - - 357 - - - - 7.14 100.00
Other East Europe 64.29 14.29 429 571 - - 143 - - 10.00 100.00

EUROPE 79.29 6.81 0.44 6.37 117 0.49 0.63 0.24 - 457 100.00
United States of America 67.03 11.29 0.18 12.75 1.82 0.36 128 0.36 091 401 100.00
Canada 75.34 9.59 - 9.59 137 - - - - 411 100.00
Brazilia 82.14 7.14 - 1071 - - - - - - 100.00
Central America 75.00 - - 25.00 - - - - - - 100.00
South America 75.00 - - 1111 2.78 - - 2.78 - 8.33 100.00
Other America 68.42 - - 5.26 - - - - - 26.32 100.00

AMERICA 69.57 9.97 0.13 11.89 166 0.26 0.90 0.38 0.64 4.60 100.00
Australia 78.20 9.98 0.37 4.68 0.99 0.86 0.62 - 0.25 4.06 100.00
New Zealand 76.06 5.63 211 423 0.70 775 - - - 352 100.00
Other Ocenia 24.14 10.34 - 20.69 - - - - 10.34 34.48 100.00

OCENIA 76.30 9.36 061 5.09 0.92 183 051 - 051 4.88 100.00
South Africa 93.94 - - 6.06 - - - - - - 100.00
Other Africa 60.00 11.43 - 857 11.43 - - - - 8.57 100.00

AFRICA 76.47 5.88 - 7.35 5.88 - - - - 441 100.00
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9. Visitor Arrivals Distribution to ASEAN by Country of Residence and Length of Stay

THE TABLES

Unit: Percentage (%)

Length of Stay

Country of Residence Total
Transit Only 1 - 3 Days 4 -7 Days 8 - 30 Days > A Month
1 2 3 4 5 6 7

Malaysia 7.69 15.38 38.46 34.62 3.85 100.00
Singapore 1.18 32.94 41.18 9.41 15.29 100.00
Thailand 1.96 27.45 35.29 23.53 11.76 100.00
Vietnam 4.17 10.42 43.75 8.33 33.33 100.00
Cambodia 2.08 2.08 33.33 16.67 45.83 100.00
Other Asean 7.69 17.31 25.00 17.31 32.69 100.00
ASEAN 3.55 19.68 36.45 16.13 24.19 100.00
Hong Kong 2.78 25.00 51.39 18.06 2.78 100.00
India 5.14 24.00 45.14 21.71 4.00 100.00
Japan 1.12 25.84 55.06 15.36 2.62 100.00
South Korea - 28.25 54.71 13.45 3.59 100.00
Srilanka 7.69 7.69 30.77 53.85 - 100.00
Taiwan 1.15 19.54 44.83 31.03 3.45 100.00
China 2.68 23.66 46.34 21.71 5.61 100.00
Other Asia (Ex. Asean) 7.14 17.14 34.29 27.14 14.29 100.00
ASIA 2.43 24.22 48.75 20.05 4.56 100.00
Saudi Arabia 7.41 14.81 18.52 51.85 7.41 100.00
Uni Emirat Arab 8.70 13.04 47.83 28.26 217 100.00
Iran 3.85 15.38 50.00 23.08 7.69 100.00
Israel - 5.00 5.00 70.00 20.00 100.00
Other Middle East 2.86 25.71 28.57 22.86 20.00 100.00
MIDDLE EAST 5.19 15.58 33.12 35.71 10.39 100.00
Austria 5.26 26.32 21.05 31.58 15.79 100.00
Belgium 15.56 13.33 6.67 55.56 8.89 100.00
Denmark 6.90 10.34 29.31 41.38 12.07 100.00
France 5.41 4.73 19.93 54.73 15.20 100.00
Germany 5.44 7.14 17.69 56.12 13.61 100.00
ltaly 0.99 9.90 31.68 50.50 6.93 100.00
Netherlands 3.07 9.20 26.99 48.47 12.27 100.00
Spain 1.43 7.14 35.71 44.29 11.43 100.00
Portugal - - 50.00 43.75 6.25 100.00
Sweden 12.86 4.29 22.86 44.29 15.71 100.00
Switzerland 7.69 3.85 17.95 58.97 11.54 100.00
United Kingdom 12.50 12.14 26.25 33.93 15.18 100.00
Finland 17.14 11.43 20.00 40.00 11.43 100.00
Norway 7.32 4.88 17.07 58.54 12.20 100.00
Ireland 9.09 11.36 25.00 47.73 6.82 100.00
Other West Europe 8.33 16.67 16.67 16.67 41.67 100.00
Rusia 7.35 14.71 33.82 39.71 4.41 100.00
Czech Rep. 21.43 14.29 3.57 50.00 10.71 100.00
Other East Europe 7.04 7.04 29.58 50.70 5.63 100.00
EUROPE 8.02 9.09 23.83 46.16 12.90 100.00
United States of America 2.73 11.84 28.60 45.54 11.29 100.00
Canada 3.42 13.70 27.40 38.36 17.12 100.00
Brazilia 3.57 3.57 42.86 39.29 10.71 100.00
Central America 25.00 - 25.00 50.00 - 100.00
South America 8.33 8.33 11.11 47.22 25.00 100.00
Other America - 31.58 15.79 36.84 15.79 100.00
AMERICA 3.20 12.15 27.75 43.86 13.04 100.00
Australia 12.12 10.53 27.42 42.96 6.98 100.00
New Zealand 5.63 11.97 37.32 38.03 7.04 100.00
Other Ocenia - 44.83 34.48 20.69 - 100.00
OCENIA 10.83 11.74 29.05 41.60 6.78 100.00
South Africa - 15.15 39.39 45.45 - 100.00
Other Africa 8.57 20.00 31.43 31.43 8.57 100.00
AFRICA 4.41 17.65 35.29 38.24 4.41 100.00
TOTAL 6.19 14.33 32.12 36.99 10.37 100.00
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10.

THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Travel Arrangement

Unit: Percentage (%)

Travel Arrangement

Country of Residence Total
Individual Group
1 2 3 4

Malaysia 92.00 100.00
Singapore 90.59 100.00
Thailand 96.00 100.00
Vietham 83.33 100.00
Cambodia 93.75 100.00
Other Asean 82.69 100.00
ASEAN 89.61 100.00
Hong Kong 73.61 100.00
India 84.97 100.00
Japan 86.09 100.00
South Korea 68.47 100.00
Srilanka 66.67 100.00
Taiwan 80.00 100.00
China 50.98 100.00
Other Asia (Ex. Asean) 72.06 100.00
ASIA 69.99 100.00
Saudi Arabia 96.30 100.00
Uni Emirat Arab 88.89 100.00
Iran 76.92 100.00
Israel 80.00 100.00
Other Middle East 91.43 100.00
MIDDLE EAST 87.58 100.00
Austria 73.68 100.00
Belgium 88.89 100.00
Denmark 81.03 100.00
France 84.35 100.00
Germany 77.82 100.00
Italy 82.83 100.00
Netherlands 72.22 100.00
Spain 87.14 100.00
Portugal 62.50 100.00
Sweden 71.01 100.00
Switzerland 86.08 100.00
United Kingdom 70.97 100.00
Finland 83.33 100.00
Norway 70.73 100.00
Ireland 77.27 100.00
Other West Europe 66.67 100.00
Rusia 63.24 100.00
Czech Rep. 85.71 100.00
Other East Europe 67.61 100.00
EUROPE 76.43 100.00
United States of America 80.62 100.00
Canada 77.40 100.00
Brazilia 82.14 100.00
Central America 75.00 100.00
South America 65.71 100.00
Other America 57.89 100.00
AMERICA 78.82 100.00
Australia 75.37 100.00
New Zealand 71.13 100.00
Other Ocenia 96.55 100.00
OCENIA 75.38 100.00
South Africa 81.82 100.00
Other Africa 68.57 100.00
AFRICA 75.00 100.00
TOTA 76.09 100.00
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THE TABLES

11. Visitor Arrivals Distribution to ASEAN by Country of Residence and Travel Companion

Unit: Percentage (%)

Travel Companion

Country of Residence

None Family & Relative Friend Others
1 2 3 4 5
Malaysia 37.50 54.17 12.50 -
Singapore 50.00 38.16 10.53 1.32
Thailand 54.55 20.45 25.00 -
Vietnam 40.00 27.50 35.00 -
Cambodia 41.67 38.89 19.44 2.78
Other Asean 38.78 38.78 22.45 -
ASEAN 44.98 35.32 20.07 0.74
Hong Kong 26.09 46.38 28.99 -
India 44.71 22.94 14.12 18.24
Japan 61.54 13.08 22.69 3.85
South Korea 13.89 10.65 57.41 21.30
Srilanka 66.67 11.11 22.22 -
Taiwan 42.86 37.66 24.68 7.79
China 19.18 49.66 33.90 3.08
Other Asia (Ex. Asean) 37.31 34.33 28.36 -
ASIA 34.83 28.10 31.55 8.79
Saudi Arabia 33.33 40.74 14.81 11.11
Uni Emirat Arab 36.36 47.73 11.36 4.55
Iran 26.92 53.85 19.23 -
Israel 35.29 29.41 29.41 5.88
Other Middle East 40.00 42.86 11.43 5.71
MIDDLE EAST 34.90 44.30 15.44 5.37
Austria 26.32 47.37 26.32 -
Belgium 30.23 44.19 25.58 -
Denmark 30.19 35.85 33.96 -
France 26.30 40.00 35.56 -
Germany 27.84 30.77 43.22 -
Italy 26.37 35.16 36.26 3.30
Netherlands 27.85 39.24 33.54 1.27
Spain 32.31 30.77 30.77 6.15
Portugal 16.67 75.00 8.33 -
Sweden 23.53 47.06 32.35 -
Switzerland 34.25 21.92 43.84 -
United Kingdom 31.02 37.03 32.14 -
Finland 27.78 22.22 50.00 -
Norway 25.64 48.72 25.64 -
Ireland 21.95 34.15 41.46 2.44
Other West Europe 18.18 27.27 5455 -
Rusia 20.34 44.07 35.59 1.69
Czech Rep. 26.92 23.08 50.00 -
Other East Europe 32.35 29.41 44.12 -
EUROPE 28.39 36.29 35.88 0.57
United States of America 40.53 28.72 30.55 1.22
Canada 35.00 26.43 36.43 2.14
Brazilia 22.73 45.45 31.82 9.09
Central America 50.00 50.00 - -
South America 36.11 25.00 38.89 -
Other America 11.11 27.78 61.11 -
AMERICA 37.97 28.69 32.77 1.55
Australia 26.50 42.80 28.54 3.57
New Zealand 19.57 35.51 44.20 1.45
Other Ocenia 41.38 17.24 10.34 31.03
OCENIA 25.95 40.97 30.25 4.10
South Africa 20.69 48.28 31.03 3.45
Other Africa 44.12 35.29 20.59 -
AFRICA 33.33 41.27 25.40 1.59
TOTAL 31.77 34.54 31.96 3.32
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THE TABLES

12. Visitor Arrivals Distribution to ASEAN by Country of Residence and Travel Accommodation

Unit: Percentage (%)

Travel Accomodation

Country of Residence Hotel Apartment (‘T":)a'::ic:%rrﬁ; Others
1 2 3 4 5
Malaysia 88.00 12.00 - 4.00
Singapore 78.31 12.05 241 8.43
Thailand 82.35 1.96 5.88 9.80
Vietnam 62.50 12.50 7.50 17.50
Cambodia 51.06 36.17 6.38 10.64
Other Asean 68.63 7.84 7.84 15.69
ASEAN 71.72 13.47 5.05 11.11
Hong Kong 76.39 8.33 2.78 13.89
India 83.33 5.75 4.02 8.05
Japan 73.31 3.38 0.75 27.07
South Korea 79.00 1.83 0.91 25.57
Srilanka 69.23 7.69 7.69 15.38
Taiwan 62.20 9.76 3.66 31.71
China 79.54 10.66 1.73 11.53
Other Asia (Ex. Asean) 71.43 11.43 4.29 14.29
ASIA 76.75 6.68 2.09 18.50
Saudi Arabia 85.19 - - 18.52
Uni Emirat Arab 84.44 - 8.89 8.89
Iran 92.31 7.69 - -
Israel 57.89 5.26 - 36.84
Other Middle East 77.14 8.57 2.86 14.29
MIDDLE EAST 80.92 3.95 3.29 13.82
Austria 78.95 10.53 5.26 10.53
Belgium 70.45 2.27 13.64 20.45
Denmark 65.45 5.45 5.45 27.27
France 76.98 3.78 6.53 19.59
Germany 66.55 4.44 6.48 27.99
Italy 76.47 7.84 8.82 11.76
Netherlands 75.15 6.67 2.42 21.82
Spain 80.60 4.48 2.99 14.93
Portugal 83.33 8.33 8.33 -
Sweden 76.47 7.35 13.24 14.71
Switzerland 72.15 3.80 11.39 18.99
United Kingdom 68.48 6.34 11.96 16.12
Finland 69.44 11.11 11.11 16.67
Norway 61.54 5.13 7.69 38.46
Ireland 79.07 4.65 6.98 11.63
Other West Europe 58.33 16.67 8.33 16.67
Rusia 79.10 7.46 - 16.42
Czech Rep. 48.00 8.00 12.00 36.00
Other East Europe 67.61 2.82 4.23 26.76
EUROPE 71.42 5.64 8.09 19.80
United States of America 76.39 5.76 2.97 22.86
Canada 74.65 4.23 2.82 23.24
Brazilia 88.89 - - 11.11
Central America 50.00 - 25.00 25.00
South America 58.33 - 5.56 50.00
Other America 73.68 - - 26.32
AMERICA 75.46 4.83 3.00 23.89
Australia 76.24 4.58 8.54 15.10
New Zealand 78.72 3.55 4.26 17.02
Other Ocenia 58.62 3.45 - 41.38
OCENIA 76.07 4.40 7.67 16.16
South Africa 81.82 3.03 3.03 21.21
Other Africa 68.57 14.29 - 17.14
AFRICA 75.00 8.82 1.47 19.12
TOTAL 74.31 5.95 5.59 18.80
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THE TABLES

13. Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Information

Unit: Percentage (%)

Source of Information

Country of Residence Internet Friends v Billboard Newspalperl Embassy Others
Magazine
1 2 3 4 5 6 7 8
Malaysia 86.96 39.13 4.35 - 435 - 8.70
Singapore 88.46 28.21 6.41 2.56 7.69 1.28 7.69
Thailand 82.98 34.04 213 - 213 - 213
Vietnam 90.00 42.50 7.50 2.50 12.50 5.00 7.50
Cambodia 86.36 31.82 227 227 455 - 9.09
Other Asean 89.58 25.00 8.33 - 8.33 4.17 8.33
ASEAN 87.50 32.14 5.36 1.43 6.79 1.79 7.14
Hong Kong 88.57 22.86 - - 4.29 143 143
India 77.71 26.11 5.10 191 7.64 255 7.64
Japan 67.19 42.58 12.11 0.39 3.13 1.17 16.80
South Korea 92.54 27.86 - 0.50 1.00 1.00 149
Srilanka 76.92 30.77 - - - - -
Taiwan 92.77 78.31 1.20 1.20 67.47 - -
China 72.89 42.27 19.24 3.79 27.41 0.87 321
Other Asia (Ex. Asean) 79.41 23.53 294 2.94 1.47 2.94 5.88
ASIA 78.34 37.95 9.07 176 14.78 1.26 6.21
Saudi Arabia 76.19 23.81 952 - 9.52 - -
Uni Emirat Arab 86.05 25.58 4.65 - - 11.63 2.33
Iran 84.00 32.00 4.00 - - 4.00 -
Israel 94.44 22.22 - - - 5.56 -
Other Middle East 7273 36.36 6.06 3.03 3.03 - 9.09
MIDDLE EAST 82.14 28.57 5.00 0.71 214 5.00 2.86
Austria 94.12 2353 5.88 - 11.76 - -
Belgium 68.18 27.27 4.55 2.27 9.09 2.27 1591
Denmark 88.89 44.44 11.11 1.85 5.56 1.85 1.85
France 87.76 35.31 5.59 1.05 9.44 245 6.29
Germany 86.64 37.55 8.66 253 9.75 1.81 5.05
Italy 84.54 31.96 7.22 1.03 12.37 1.03 5.15
Netherlands 80.50 32.08 5.66 - 8.18 2.52 6.29
Spain 9231 24.62 7.69 - 154 154 4.62
Portugal 100.00 41.67 - 8.33 8.33 - -
Sweden 92.42 30.30 7.58 - 455 - -
Switzerland 80.26 50.00 263 1.32 3.95 2.63 13.16
United Kingdom 82.80 26.92 411 0.19 3.55 1.50 5.98
Finland 85.29 32.35 294 - 5.88 2.94 2.94
Norway 67.57 29.73 270 - 2.70 - 10.81
Ireland 93.02 13.95 - - - - 233
Other West Europe 83.33 50.00 - - 8.33 - -
Rusia 79.37 28.57 6.35 3.17 4.76 - 3.17
Czech Rep. 82.61 52.17 8.70 4.35 4.35 - -
Other East Europe 88.89 17.46 6.35 - 1.59 1.59 7.94
EUROPE 84.62 31.84 5.65 0.97 6.32 1.63 5.76
United States of America 80.82 37.35 5.92 2.04 6.53 1.84 10.82
Canada 88.06 40.30 8.21 0.75 8.96 224 8.21
Brazilia 76.00 28.00 12.00 - 8.00 - 8.00
Central America 100.00 - - - - - -
South America 82.86 48.57 2.86 - 571 2.86 11.43
Other America 82.35 29.41 5.88 - - 5.88 11.76
AMERICA 82.27 37.73 6.38 1.56 6.81 1.99 10.21
Australia 83.53 31.79 4.12 0.77 5.15 1.93 6.82
New Zealand 87.50 27.21 441 0.74 441 2.94 11.03
Other Ocenia 69.57 39.13 - - 8.70 - 13.04
OCENIA 83.76 31.30 4.06 0.75 513 203 7.59
South Africa 84.38 34.38 9.38 - 6.25 - 9.38
Other Africa 69.70 4242 6.06 3.03 3.03 6.06 -
AFRICA 76.92 38.46 7.69 1.54 4.62 3.08 4.62
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THE TABLES

14. Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Booking

Unit: Percentage (%)

Source of Booking (Booking Via)

Country of Residence +A3:E52

Travel Agent Airline Internet Others
1 2 3 4 5
Malaysia 31.82 13.64 59.09 4.55
Singapore 29.73 21.62 64.86 1.35
Thailand 22.22 8.89 68.89 6.67
Vietham 31.58 10.53 78.95 5.26
Cambodia 26.67 6.67 71.11 6.67
Other Asean 31.91 10.64 61.70 6.38
ASEAN 28.78 12.92 67.53 4.80
Hong Kong 36.23 15.94 53.62 1.45
India 38.56 20.92 45.10 1.31
Japan 65.43 3.29 30.86 2.47
South Korea 28.49 2.69 74.19 1.61
Srilanka 61.54 7.69 30.77 7.69
Taiwan 81.48 71.60 85.19 2.47
China 59.72 35.07 56.94 5.56
Other Asia (Ex. Asean) 24.24 19.70 53.03 6.06
ASIA 50.77 20.84 53.78 3.18
Saudi Arabia 10.00 20.00 60.00 10.00
Uni Emirat Arab 23.81 23.81 64.29 -
Iran 54.17 20.83 37.50 -
Israel 10.53 10.53 84.21 -
Other Middle East 16.67 43.33 40.00 -
MIDDLE EAST 23.70 25.19 56.30 1.48
Austria 28.57 - 64.29 7.14
Belgium 19.05 9.52 76.19 4.76
Denmark 24.00 14.00 68.00 4.00
France 26.45 7.97 75.36 4.35
Germany 22.88 10.33 70.11 6.27
Italy 19.35 11.83 73.12 4.30
Netherlands 24.52 15.48 63.23 4.52
Spain 20.00 12.31 70.77 4.62
Portugal 54.55 9.09 45.45 -
Sweden 28.13 15.63 59.38 3.13
Switzerland 27.78 12.50 69.44 2.78
United Kingdom 29.36 8.90 64.96 2.65
Finland 16.67 11.11 75.00 5.56
Norway 28.95 13.16 57.89 5.26
Ireland 30.23 11.63 65.12 -
Other West Europe 45.45 9.09 54.55 -
Rusia 27.59 8.62 65.52 1.72
Czech Rep. 14.29 23.81 66.67 -
Other East Europe 25.00 6.67 63.33 5.00
EUROPE 26.00 10.48 67.82 3.88
United States of America 24.95 15.30 60.80 5.03
Canada 27.48 13.74 65.65 8.40
Brazilia 12.00 4.00 76.00 12.00
Central America - - 100.00 -
South America 9.38 9.38 84.38 9.38
Other America 27.78 11.11 44 .44 16.67
AMERICA 24.16 14.12 63.17 6.40
Australia 28.51 13.53 58.89 3.32
New Zealand 33.86 10.24 62.99 3.15
Other Ocenia 12.00 36.00 44.00 16.00
OCENIA 28.81 13.69 59.05 3.64
South Africa 33.33 6.06 63.64 3.03
Other Africa 21.88 18.75 53.13 6.25
AFRICA 27.69 12.31 58.46 4.62
TOTAL 31.73 14.34 62.14 4.02
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Nature Based Tourism

Unit: Percentage (%)

Nature Based Tourism

Country of Residence

Adventure Agrotourism Ecotourism Others
1 2 3 4 5
Malaysia 46.15 19.23 42.31 -
Singapore 57.32 6.10 19.51 -
Thailand 42.55 23.40 25.53 12.77
Vietnam 60.00 5.00 25.00 -
Cambodia 58.70 19.57 30.43 13.04
Other Asean 56.00 18.00 26.00 12.00
ASEAN 54.30 14.09 26.12 6.19
Hong Kong 39.71 7.35 19.12 1.47
India 44.38 4.73 21.30 2.37
Japan 20.88 6.83 12.05 32.13
South Korea 47.44 5.12 33.95 0.47
Srilanka 23.08 - 23.08 -
Taiwan 25.93 7.41 13.58 1.23
China 28.03 2291 23.18 6.47
Other Asia (Ex. Asean) 35.29 10.29 25.00 -
ASIA 33.06 11.26 21.80 9.00
Saudi Arabia 41.67 4.17 12.50 -
Uni Emirat Arab 33.33 2.22 15.56 6.67
Iran 19.23 23.08 - -
Israel 57.89 15.79 5.26 -
Other Middle East 27.27 12.12 36.36 -
MIDDLE EAST 34.01 10.20 15.65 2.04
Austria 66.67 - 38.89 -
Belgium 39.02 9.76 19.51 2.44
Denmark 66.67 18.52 18.52 3.70
France 62.02 8.71 27.53 4.18
Germany 70.11 13.52 23.13 2.49
Italy 44.90 12.24 24.49 1.02
Netherlands 60.63 5.63 20.00 3.13
Spain 56.92 16.92 26.15 1.54
Portugal 45.45 9.09 18.18 18.18
Sweden 56.72 10.45 22.39 1.49
Switzerland 64.94 18.18 37.66 1.30
United Kingdom 55.64 8.13 21.26 3.33
Finland 66.67 2.78 36.11 2.78
Norway 58.97 7.69 12.82 7.69
Ireland 48.78 12.20 19.51 2.44
Other West Europe 66.67 8.33 25.00 16.67
Rusia 55.38 9.23 29.23 3.08
Czech Rep. 66.67 4.17 4.17 -
Other East Europe 63.08 3.08 13.85 1.54
EUROPE 59.49 9.79 23.26 3.08
United States of America 57.09 11.84 23.30 3.88
Canada 74.26 16.91 23.53 2.21
Brazilia 52.00 - 16.00 8.00
Central America 33.33 33.33 - -
South America 70.59 11.76 23.53 -
Other America 61.11 5.56 38.89 -
AMERICA 60.74 12.31 23.39 3.42
Australia 51.59 7.01 20.76 3.57
New Zealand 56.83 10.07 24.46 1.44
Other Ocenia 34.62 - 11.54 -
OCENIA 51.89 7.26 21.05 3.16
South Africa 66.67 3.03 18.18 -
Other Africa 37.14 2.86 20.00 2.86
AFRICA 51.47 2.94 19.12 1.47
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THE TABLES

16. Visitor Arrivals Distribution to ASEAN by Country of Residence and Culture & Heritage Tourism

Unit: Percentage (%)

Culture & Heritage Tourism

Country of Residence Visiting Museum Visiting girt(;heology Pe:::asrl::;i(c::zltt&ulr;lent Pilgrimage / Religion Others
1 2 3 4 5 6
Malaysia 42.31 34.62 46.15 3.85 -
Singapore 36.59 39.02 29.27 7.32 2.44
Thailand 40.43 34.04 36.17 10.64 8.51
Vietham 32.50 52.50 60.00 7.50 -
Cambodia 39.13 36.96 30.43 15.22 8.70
Other Asean 50.00 34.00 44.00 12.00 2.00
ASEAN 39.86 38.49 38.83 9.62 3.78
Hong Kong 32.35 25.00 20.59 4.41 1.47
India 24.85 13.02 15.98 5.33 2.37
Japan 16.87 9.24 13.65 5.22 0.40
South Korea 14.42 10.23 11.63 1.40 0.47
Srilanka 23.08 15.38 23.08 15.38 -
Taiwan 17.28 3.70 14.81 1.23 -
China 29.92 26.15 33.96 12.13 4.04
Other Asia (Ex. Asean) 36.76 8.82 10.29 4.41 -
ASIA 23.50 15.56 20.10 6.40 1.78
Saudi Arabia 25.00 - 4.17 8.33 -
Uni Emirat Arab 37.78 22.22 17.78 6.67 -
Iran 34.62 7.69 11.54 - -
Israel 36.84 26.32 31.58 5.26 -
Other Middle East 30.30 6.06 21.21 - 3.03
MIDDLE EAST 33.33 12.93 17.01 4.08 0.68
Austria 38.89 27.78 27.78 16.67 5.56
Belgium 29.27 46.34 17.07 12.20 2.44
Denmark 35.19 27.78 38.89 14.81 1.85
France 35.19 42.86 34.49 12.20 2.09
Germany 35.94 38.08 32.74 12.81 1.78
Italy 33.67 55.10 24.49 5.10 -
Netherlands 31.25 27.50 25.63 6.88 0.63
Spain 38.46 32.31 27.69 10.77 1.54
Portugal 90.91 36.36 45.45 - 9.09
Sweden 38.81 28.36 26.87 7.46 -
Switzerland 33.77 29.87 25.97 3.90 -
United Kingdom 43.81 31.42 26.80 7.39 0.74
Finland 38.89 30.56 19.44 5.56 -
Norway 23.08 28.21 25.64 - -
Ireland 43.90 36.59 21.95 7.32 -
Other West Europe 66.67 41.67 25.00 - -
Rusia 32.31 20.00 24.62 3.08 1.54
Czech Rep. 37.50 20.83 29.17 8.33 -
Other East Europe 32.31 29.23 35.38 10.77 1.54
EUROPE 37.69 34.46 28.76 8.78 1.16
United States of America 38.45 34.56 30.29 8.16 1.55
Canada 51.47 35.29 36.03 12.50 0.74
Brazilia 48.00 68.00 52.00 24.00 -
Central America 66.67 66.67 - - -
South America 35.29 61.76 38.24 29.41 2.94
Other America 38.89 16.67 38.89 11.11 -
AMERICA 41.18 36.80 32.56 10.53 1.37
Australia 37.96 28.54 26.88 6.75 1.02
New Zealand 43.17 30.22 33.81 5.76 -
Other Ocenia 19.23 11.54 11.54 3.85 3.85
OCENIA 38.21 28.32 27.47 6.53 0.95
South Africa 45.45 18.18 27.27 9.09 6.06
Other Africa 28.57 11.43 14.29 5.71 -
AFRICA 36.76 14.71 20.59 7.35 2.94
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THE TABLES

17. Visitor Arrivals Distribution to ASEAN by Country of Residence and Community Based Tourism

Unit: Percentage (%)

Community-Based Tourism

Country of Residence

Rural Tourism Creative Tourism Others
1 2 3 4
Malaysia 11.54 11.54 -
Singapore 14.63 8.54 1.22
Thailand 17.02 12.77 -
Vietnam 25.00 12.50 7.50
Cambodia 28.26 13.04 6.52
Other Asean 18.00 16.00 -
ASEAN 18.90 12.03 2.41
Hong Kong 13.24 7.35 1.47
India 10.06 5.33 -
Japan 5.22 3.21 -
South Korea 4.19 3.72 0.93
Srilanka 30.77 7.69 -
Taiwan 9.88 6.17 -
China 18.33 20.75 5.66
Other Asia (Ex. Asean) 11.76 10.29 -
ASIA 11.02 9.72 1.94
Saudi Arabia 8.33 4.17 -
Uni Emirat Arab 6.67 6.67 -
Iran 7.69 3.85 3.85
Israel 15.79 15.79 -
Other Middle East 9.09 12.12 3.03
MIDDLE EAST 8.84 8.16 1.36
Austria 11.11 - -
Belgium 12.20 12.20 -
Denmark 12.96 12.96 3.70
France 27.87 13.59 1.74
Germany 12.81 10.32 2.49
Italy 19.39 12.24 1.02
Netherlands 14.38 6.25 -
Spain 24.62 4.62 -
Portugal 18.18 9.09 9.09
Sweden 17.91 5.97 -
Switzerland 18.18 12.99 3.90
United Kingdom 25.14 11.09 1.11
Finland 22.22 5.56 -
Norway 7.69 10.26 -
Ireland 24.39 4.88 -
Other West Europe 58.33 33.33 8.33
Rusia 13.85 6.15 3.08
Czech Rep. 20.83 - -
Other East Europe 16.92 6.15 3.08
EUROPE 20.43 10.09 1.51
United States of America 23.30 11.07 1.55
Canada 20.59 11.03 0.74
Brazilia 8.00 24.00 -
Central America - 66.67 -
South America 26.47 8.82 -
Other America 33.33 16.67 -
AMERICA 22.57 11.76 1.23
Australia 19.75 10.70 0.64
New Zealand 28.06 15.83 3.60
Other Ocenia - - -
OCENIA 20.42 11.16 1.05
South Africa 12.12 9.09 -
Other Africa 17.14 2.86 2.86
AFRICA 14.71 5.88 1.47
TOTA 18.10 10.42 1.54
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Sea Cruise Tourism

Unit: Percentage (%)

Country of Residence

Sea Cruise Tourism

Related withThe Areas

Cruising Surrounding The Ports Others
1 2 3 a
Malaysia 19.23 - -
Singapore 20.73 3.66 1.22
Thailand 14.89 10.64 2.13
Vietnam 25.00 20.00 -
Cambodia 6.52 6.52 -
Other Asean 18.00 10.00 -
ASEAN 17.53 8.25 0.69
Hong Kong 17.65 - -
India 27.22 5.33 -
Japan 5.22 3.21 -
South Korea 8.84 3.72 0.47
Srilanka 23.08 15.38 -
Taiwan 17.28 4.94 -
China 23.18 14.82 8.63
Other Asia (Ex. Asean) 26.47 1.47 -
ASIA 17.10 7.05 2.67
Saudi Arabia 4.17 - -
Uni Emirat Arab 13.33 2.22 -
Iran 23.08 7.69 -
Israel 10.53 5.26 5.26
Other Middle East 12.12 12.12 3.03
MIDDLE EAST 12.93 5.44 1.36
Austria 16.67 - -
Belgium 19.51 7.32 -
Denmark 25.93 12.96 1.85
France 13.59 6.27 1.05
Germany 14.95 4.98 0.71
Italy 17.35 4.08 -
Netherlands 11.88 6.25 -
Spain 16.92 4.62 1.54
Portugal - - -
Sweden 17.91 5.97 -
Switzerland 11.69 6.49 2.60
United Kingdom 18.48 4.99 0.74
Finland 22.22 - -
Norway 12.82 2.56 -
Ireland 12.20 2.44 -
Other West Europe 16.67 25.00 -
Rusia 15.38 6.15 3.08
Czech Rep. 20.83 4.17 -
Other East Europe 21.54 10.77 1.54
EUROPE 16.30 5.65 0.81
United States of America 15.92 4.47 0.78
Canada 21.32 12.50 0.74
Brazilia 24.00 8.00 -
Central America 33.33 - -
South America 17.65 2.94 5.88
Other America 22.22 22.22 -
AMERICA 17.51 6.43 0.96
Australia 16.05 4.59 0.64
New Zealand 21.58 3.60 1.44
Other Ocenia - - -
OCENIA 16.42 4.32 0.74
South Africa 27.27 3.03 -
Other Africa 8.57 571 2.86
AFRICA 17.65 4.41 1.47
TOTA 16.66 5.96 1.26




THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and River-Based Tourism

Unit: Percentage (%)

River-Based Tourism

Country of Residence River Cruising Contact with Communities Others
& Land Attractions
1 2 3 4
Malaysia 19.23 11.54 3.85
Singapore 19.51 3.66 -
Thailand 23.40 8.51 4.26
Vietnam 27.50 12.50 2.50
Cambodia 19.57 15.22 2.17
Other Asean 22.00 6.00 4.00
ASEAN 21.65 8.59 2.41
Hong Kong 23.53 4.41 -
India 15.98 2.37 -
Japan 8.43 3.61 -
South Korea 18.14 1.86 0.47
Srilanka 7.69 7.69 -
Taiwan 6.17 4.94 1.23
China 19.41 16.17 8.36
Other Asia (Ex. Asean) 22.06 2.94 -
ASIA 15.88 7.05 2.67
Saudi Arabia - - -
Uni Emirat Arab 24.44 2.22 -
Iran 7.69 11.54 3.85
Israel 21.05 5.26 -
Other Middle East 24.24 3.03 -
MIDDLE EAST 17.01 4.08 0.68
Austria 11.11 5.56 -
Belgium 24.39 9.76 -
Denmark 27.78 7.41 1.85
France 16.72 13.24 3.14
Germany 17.79 6.41 0.36
Italy 20.41 9.18 2.04
Netherlands 18.13 5.00 -
Spain 20.00 9.23 -
Portugal 18.18 - -
Sweden 19.40 5.97 -
Switzerland 16.88 11.69 -
United Kingdom 24.95 9.24 0.37
Finland 27.78 - -
Norway 5.13 5.13 -
Ireland 17.07 7.32 -
Other West Europe 33.33 25.00 16.67
Rusia 10.77 7.69 -
Czech Rep. 25.00 4.17 -
Other East Europe 23.08 6.15 1.54
EUROPE 20.23 8.53 0.91
United States of America 19.22 9.13 0.19
Canada 20.59 12.50 2.94
Brazilia 16.00 20.00 -
Central America 33.33 - -
South America 26.47 20.59 5.88
Other America 16.67 11.11 -
AMERICA 19.70 10.67 0.96
Australia 15.92 8.66 0.38
New Zealand 25.18 7.91 1.44
Other Ocenia - - -
OCENIA 16.84 8.32 0.53
South Africa 15.15 3.03 -
Other Africa 11.43 2.86 2.86
AFRICA 13.24 2.94 1.47

TOTAL 18.47 8.25 1.33
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THE TABLES

20. Visitor Arrivals Distribution to ASEAN by Country of Residence and Health & Wellness Tourism

Unit: Percentage (%)

Health & Wellness Tourism

Country of Residence Wellness Health & Medical Recrsepa;t:n & Wi?:fshpirt Others
1 2 3 4 5 6
Malaysia 19.23 7.69 30.77 57.69 7.69
Singapore 25.61 1.22 25.61 39.02 -
Thailand 12.77 - 12.77 23.40 -
Vietnam 20.00 2.50 20.00 27.50 2.50
Cambodia 19.57 10.87 28.26 30.43 6.52
Other Asean 34.00 2.00 14.00 40.00 12.00
ASEAN 22.68 3.44 21.65 35.40 4.12
Hong Kong 17.65 441 14.71 30.88 1.47
India 19.53 4.14 20.12 31.36 -
Japan 28.11 4.82 40.56 13.65 -
South Korea 49.77 2.33 13.02 37.67 1.40
Srilanka 7.69 - 23.08 30.77 -
Taiwan 22.22 1.23 70.37 74.07 -
China 28.57 12.67 32.61 35.58 4.04
Other Asia (Ex. Asean) 20.59 4.41 10.29 14.71 -
ASIA 29.25 6.32 29.25 32.01 1.54
Saudi Arabia 4.17 - 12.50 16.67 -
Uni Emirat Arab 24.44 2.22 26.67 33.33 -
Iran 11.54 - 3.85 11.54 -
Israel 10.53 - 10.53 26.32 -
Other Middle East 9.09 3.03 18.18 39.39 -
MIDDLE EAST 13.61 1.36 16.33 27.21 -
Austria 16.67 5.56 16.67 44.44 -
Belgium 26.83 - 14.63 39.02 -
Denmark 22.22 5.56 27.78 48.15 3.70
France 29.27 4.53 17.77 36.59 1.74
Germany 22.78 2.49 17.79 38.08 1.78
Italy 24.49 3.06 18.37 34.69 2.04
Netherlands 23.13 2.50 28.13 41.88 1.88
Spain 13.85 4.62 13.85 32.31 1.54
Portugal 9.09 9.09 27.27 9.09 -
Sweden 22.39 2.99 19.40 40.30 2.99
Switzerland 28.57 2.60 22.08 41.56 3.90
United Kingdom 22.18 3.70 20.52 39.37 0.92
Finland 19.44 2.78 19.44 33.33 -
Norway 12.82 - 15.38 30.77 -
Ireland 14.63 2.44 7.32 26.83 -
Other West Europe 25.00 - 16.67 58.33 8.33
Rusia 21.54 1.54 16.92 29.23 1.54
Czech Rep. 12.50 4.17 16.67 33.33 -
Other East Europe 24.62 9.23 18.46 36.92 1.54
EUROPE 23.01 3.48 19.48 37.84 1.56
United States of America 22.33 6.60 19.03 32.82 1.75
Canada 23.53 7.35 23.53 44.12 5.15
Brazilia 16.00 - 20.00 28.00 -
Central America - - 33.33 33.33 -
South America 20.59 8.82 17.65 52.94 2.94
Other America 16.67 - 22.22 33.33 -
AMERICA 22.02 6.43 19.97 35.70 2.33
Australia 24.59 3.69 22.55 35.03 0.89
New Zealand 25.18 2.16 24.46 41.01 2.16
Other Ocenia 7.69 7.69 15.38 26.92 -
OCENIA 24.21 3.58 22.63 35.68 1.05
South Africa 33.33 3.03 9.09 39.39 -
Other Africa - - 8.57 34.29 2.86
AFRICA 16.18 1.47 8.82 36.76 1.47
TOTAL 24.15 4.46 22.23 35.41 1.67
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THE TABLES

21. Visitor Arrivals Distribution to ASEAN by Country of Residence and Other Tourism Activities

Unit: Percentage (%)

Other Tourism Activities

Country of Residence E?rl:;;til:g / MICE Cuisine / Culinary V'SItgﬁ;lle:d & Shopping Others
1 2 3 4 5 6 7
Malaysia 7.69 3.85 42.31 30.77 30.77 3.85
Singapore 10.98 4.88 17.07 21.95 23.17 -
Thailand 10.64 12.77 19.15 25.53 14.89 4.26
Viethnam 20.00 5.00 30.00 12.50 10.00 2.50
Cambodia 21.74 4.35 23.91 19.57 17.39 4.35
Other Asean 14.00 8.00 38.00 30.00 36.00 4.00
ASEAN 14.09 6.53 26.12 23.02 21.99 2.75
Hong Kong 5.88 7.35 23.53 11.76 29.41 2.94
India 8.88 11.83 13.02 12.43 18.93 2.37
Japan 5.22 4.82 55.42 23.69 39.36 10.44
South Korea 4.65 3.72 6.05 6.51 14.88 1.40
Srilanka 15.38 - 23.08 23.08 15.38 -
Taiwan 9.88 23.46 16.05 18.52 75.31 -
China 12.40 10.78 16.71 9.70 38.81 -
Other Asia (Ex. Asean) 19.12 10.29 20.59 16.18 42.65 -
ASIA 9.00 9.00 22.77 13.53 33.87 2.84
Saudi Arabia - 12.50 12.50 12.50 12.50 -
Uni Emirat Arab 8.89 6.67 28.89 8.89 42.22 2.22
Iran - 7.69 23.08 3.85 34.62 -
Israel 5.26 5.26 21.05 10.53 5.26 -
Other Middle East 12.12 9.09 9.09 24.24 30.30 -
MIDDLE EAST 6.12 8.16 19.73 12.24 28.57 0.68
Austria - - 33.33 5.56 16.67 5.56
Belgium - 2.44 19.51 24.39 26.83 2.44
Denmark 11.11 7.41 38.89 25.93 38.89 3.70
France 9.41 2.44 25.44 14.98 25.78 0.70
Germany 8.19 4.63 28.83 22.78 27.40 2.85
Italy 6.12 2.04 29.59 13.27 24.49 1.02
Netherlands 5.63 5.63 26.25 11.88 25.63 -
Spain 154 3.08 20.00 15.38 23.08 1.54
Portugal 9.09 - 18.18 9.09 36.36 -
Sweden 2.99 2.99 25.37 14.93 29.85 1.49
Switzerland 7.79 1.30 29.87 15.58 31.17 3.90
United Kingdom 9.24 5.55 33.27 20.52 27.36 2.22
Finland 8.33 - 36.11 13.89 27.78 2.78
Norway - 2.56 20.51 17.95 12.82 2.56
Ireland 7.32 4.88 26.83 12.20 21.95 -
Other West Europe 16.67 - 75.00 50.00 16.67 -
Rusia 7.69 4.62 12.31 7.69 21.54 1.54
Czech Rep. 12.50 4.17 12.50 8.33 16.67 -
Other East Europe 6.15 7.69 30.77 10.77 18.46 3.08
EUROPE 7.62 4.19 28.61 17.41 26.14 1.87
United States of America 11.26 7.38 27.38 19.81 29.51 4.66
Canada 13.24 5.88 27.21 24.26 28.68 6.62
Brazilia 16.00 4.00 24.00 16.00 36.00 -
Central America - - 66.67 - - -
South America 11.76 2.94 26.47 20.59 44.12 2.94
Other America 22.22 - 27.78 11.11 22.22 -
AMERICA 12.04 6.57 27.36 20.25 29.96 4.65
Australia 9.17 5.35 33.50 17.45 33.50 2.55
New Zealand 10.07 2.16 32.37 22.30 31.65 1.44
Other Ocenia - 3.85 - 26.92 11.54 -
OCENIA 9.05 4.84 32.42 18.42 32.63 2.32
South Africa 12.12 6.06 42.42 18.18 45.45 -
Other Africa 8.57 - 14.29 11.43 20.00 5.71
AFRICA 10.29 2.94 27.94 14.71 32.35 2.94
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Tagline

THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Familiarity on ASEAN Logo &

Unit: Percentage (%)

Familiarity with Asean Logo & Tagline

Country of Residence Total
Yes No
1 2 3 a4

Malaysia 23.08 76.92 100.00
Singapore 19.77 80.23 100.00
Thailand 21.57 78.43 100.00
Vietnam 27.08 72.92 100.00
Cambodia 16.33 83.67 100.00
Other Asean 15.38 84.62 100.00
ASEAN 20.19 79.81 100.00
Hong Kong 23.29 76.71 100.00
India 16.38 83.62 100.00
Japan 27.24 72.76 100.00
South Korea 25.00 75.00 100.00
Srilanka 15.38 84.62 100.00
Taiwan 5.79 94.21 100.00
China 34.42 65.58 100.00
Other Asia (Ex. Asean) 36.49 63.51 100.00
ASIA 26.36 73.64 100.00
Saudi Arabia 22.22 77.78 100.00
Uni Emirat Arab 28.26 71.74 100.00
Iran 15.38 84.62 100.00
Israel 15.00 85.00 100.00
Other Middle East 13.89 86.11 100.00
MIDDLE EAST 20.00 80.00 100.00
Austria 15.79 84.21 100.00
Belgium 10.87 89.13 100.00
Denmark 12.07 87.93 100.00
France 11.49 88.51 100.00
Germany 13.56 86.44 100.00
Italy 18.27 81.73 100.00
Netherlands 13.25 86.75 100.00
Spain 11.43 88.57 100.00
Portugal 37.50 62.50 100.00
Sweden 21.43 78.57 100.00
Switzerland 22.78 77.22 100.00
United Kingdom 13.10 86.90 100.00
Finland 19.44 80.56 100.00
Norway 23.81 76.19 100.00
Ireland 20.45 79.55 100.00
Other West Europe 8.33 91.67 100.00
Rusia 33.82 66.18 100.00
Czech Rep. 25.00 75.00 100.00
Other East Europe 23.61 76.39 100.00
EUROPE 15.58 84.42 100.00
United States of America 16.39 83.61 100.00
Canada 7.43 92.57 100.00
Brazilia 14.29 85.71 100.00
Central America - 100.00 100.00
South America 10.81 89.19 100.00
Other America 15.79 84.21 100.00
AMERICA 14.27 85.73 100.00
Australia 13.94 86.06 100.00
New Zealand 16.90 83.10 100.00
Other Ocenia 13.79 86.21 100.00
OCENIA 14.36 85.64 100.00
South Africa 15.15 84.85 100.00
Other Africa 20.00 80.00 100.00
AFRICA 17.65 82.35 100.00
TOTAL 18.26 81.74 100.00
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Congruence ASEAN Logo &

23.

Tagline on Their Experience

Unit: Percentage (%)

Congruence ASEAN Logo & Tagline on Their
Experience

Country of Residence Total
Yes No
1 2 3 4

Malaysia 57.89 42.11 100.00
Singapore 53.52 46.48 100.00
Thailand 60.98 39.02 100.00
Vietnam 56.00 44.00 100.00
Cambodia 72.97 27.03 100.00
Other Asean 63.41 36.59 100.00
ASEAN 60.26 39.74 100.00
Hong Kong 49.21 50.79 100.00
India 42.68 57.32 100.00
Japan 33.33 66.67 100.00
South Korea 64.29 35.71 100.00
Srilanka 72.73 27.27 100.00
Taiwan 85.53 14.47 100.00
China 59.40 40.60 100.00
Other Asia (Ex. Asean) 53.23 46.77 100.00
ASIA 53.05 46.95 100.00
Saudi Arabia 20.83 79.17 100.00
Uni Emirat Arab 57.89 42.11 100.00
Iran 47.37 52.63 100.00
Israel 53.85 46.15 100.00
Other Middle East 48.39 51.61 100.00
MIDDLE EAST 46.40 53.60 100.00
Austria 47.06 52.94 100.00
Belgium 43.33 56.67 100.00
Denmark 57.45 42.55 100.00
France 49.37 50.63 100.00
Germany 4491 55.09 100.00
Italy 48.39 51.61 100.00
Netherlands 53.23 46.77 100.00
Spain 50.00 50.00 100.00
Portugal 53.85 46.15 100.00
Sweden 67.27 32.73 100.00
Switzerland 58.62 41.38 100.00
United Kingdom 52.31 47.69 100.00
Finland 67.86 32.14 100.00
Norway 43.75 56.25 100.00
Ireland 68.57 31.43 100.00
Other West Europe 77.78 22.22 100.00
Rusia 57.14 42.86 100.00
Czech Rep. 29.17 70.83 100.00
Other East Europe 58.62 41.38 100.00
EUROPE 52.00 48.00 100.00
United States of America 50.11 49.89 100.00
Canada 41.41 58.59 100.00
Brazilia 52.63 47.37 100.00
Central America 33.33 66.67 100.00
South America 33.33 66.67 100.00
Other America 69.23 30.77 100.00
AMERICA 48.10 51.90 100.00
Australia 51.13 48.87 100.00
New Zealand 59.17 40.83 100.00
Other Ocenia 44.83 55.17 100.00
OCENIA 52.05 47 .95 100.00
South Africa 60.71 39.29 100.00
Other Africa 46.88 53.13 100.00
AFRICA 53.33 46.67 100.00
TOTAL 51.98 48.02 100.00
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Information on

24. ASEAN Logo & Tagline

Unit: Percentage (%)

Source of Information on ASEAN Logo & Tagline

Country of Residence Internet ™V Billboard Word of Mouth Newspa_per/ Others
Magazine
1 2 3 4 5 6 8
Malaysia 83.33 - 16.67 - - -
Singapore 70.59 2941 17.65 - 17.65 -
Thailand 54.55 36.36 45.45 9.09 18.18 -
Vietnam 53.85 - 7.69 7.69 7.69 38.46
Cambodia 37.50 37.50 37.50 - 25.00 12.50
Other Asean 37.50 25.00 25.00 25.00 12.50 12.50
ASEAN 57.14 22.22 23.81 6.35 14.29 11.11
Hong Kong 52.94 35.29 5.88 5.88 23.53 11.76
India 65.52 13.79 10.34 6.90 6.90 10.34
Japan 82.19 50.68 - - 4.11 8.22
South Korea 50.00 6.90 53.45 6.90 10.34 6.90
Srilanka 100.00 50.00 - - 50.00 -
Taiwan 71.43 - 28.57 - - -
China 56.80 34.32 8.28 11.83 17.75 13.02
Other Asia (Ex. Asean) 70.37 11.11 11.11 3.70 - 11.11
ASIA 62.57 29.58 14.14 7.33 12.04 10.47
Saudi Arabia 50.00 - 16.67 - - 33.33
Uni Emirat Arab 46.15 - 15.38 7.69 23.08 7.69
Iran 50.00 25.00 - - 25.00 50.00
Israel 66.67 - 33.33 33.33 - -
Other Middle East 60.00 20.00 - 20.00 - -
MIDDLE EAST 51.61 6.45 12.90 9.68 12.90 16.13
Austria 66.67 - - - - 33.33
Belgium 20.00 - 60.00 - 20.00 -
Denmark 42.86 42.86 28.57 - 28.57 14.29
France 70.59 8.82 - - 8.82 17.65
Germany 72.50 12.50 12.50 5.00 10.00 12.50
Italy 84.21 21.05 - 5.26 5.26 5.26
Netherlands 72.73 9.09 9.09 - 4.55 13.64
Spain 62.50 12.50 - - 25.00 12.50
Portugal 66.67 - 33.33 - 16.67 16.67
Sweden 66.67 40.00 20.00 13.33 13.33 6.67
Switzerland 66.67 16.67 16.67 - 5.56 22.22
United Kingdom 62.16 14.86 8.11 4.05 8.11 18.92
Finland 85.71 - - - - 14.29
Norway 80.00 10.00 - - 10.00 10.00
Ireland 66.67 11.11 22.22 - - -
Other West Europe - - - - 100.00 -
Rusia 73.91 17.39 8.70 - 4.35 8.70
Czech Rep. 85.71 14.29 14.29 - - -
Other East Europe 64.71 5.88 - 5.88 - 29.41
EUROPE 68.31 14.15 9.54 2.77 8.31 14.46
United States of America 63.33 14.44 15.56 6.67 10.00 12.22
Canada 81.82 18.18 - - 18.18 9.09
Brazlia 100.00 - - - - -
Central America - - - - - -
South America 75.00 25.00 25.00 - 50.00 50.00
Other America 66.67 - - - 33.33 -
AMERICA 66.96 14.29 13.39 5.36 12.50 12.50
Australia 61.40 15.79 16.67 2.63 7.02 13.16
New Zealand 37.50 16.67 16.67 - 8.33 33.33
Other Ocenia 50.00 - - - 50.00 -
OCENIA 57.04 15.49 16.20 211 8.45 16.20
South Africa 80.00 20.00 20.00 - 20.00 -
Other Africa 57.14 28.57 - - - 14.29
AFRICA 66.67 25.00 8.33 - 8.33 8.33
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25.a

Countries

THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Tourism Brand for ASEAN

Unit: Percentage (%)

Brunei Darussalam Cambodia Indonesia Lao PDR Malaysia
Country of Residence
I know ldon't I know Idon't I know Idon't I know Idon't I know ldon't
1 2 3 4 5 6 7 8 9 10 11

Malaysia 3.85 96.15 19.23 80.77 19.23 80.77 11.54 88.46 84.62 15.38
Singapore 11.63 88.37 23.26 76.74 33.72 66.28 9.30 90.70 55.81 44.19
Thailand 5.88 94.12 35.29 64.71 31.37 68.63 2941 70.59 49.02 50.98
Vietnam 16.67 83.33 29.17 70.83 27.08 7292 25.00 75.00 37.50 62.50
Cambodia 8.16 91.84 71.43 28.57 32.65 67.35 2245 77.55 55.10 44.90
Other Asean 1.92 98.08 26.92 73.08 40.38 59.62 34.62 65.38 51.92 48.08
ASEAN 8.65 91.35 33.97 66.03 32.05 67.95 21.47 7853 5353 46.47
Hong Kong 28.77 71.23 26.03 73.97 42.47 57.53 13.70 86.30 54.79 45.21
India 10.17 89.83 13.56 86.44 20.34 79.66 3.95 96.05 50.85 49.15
Japan 3.73 96.27 5.97 94.03 14.55 85.45 3.73 96.27 19.40 80.60
South Korea 6.03 93.97 7.33 92.67 5.60 94.40 6.47 9353 12.93 87.07
Srilanka 15.38 84.62 30.77 69.23 23.08 76.92 15.38 84.62 61.54 38.46
Taiwan 6.61 93.39 6.61 93.39 12.40 87.60 9.09 90.91 14.05 85.95
China 22.00 78.00 18.74 81.26 23.01 76.99 18.13 81.87 27.09 7291
Other Asia (Ex. Asean) 12.16 87.84 20.27 79.73 28.38 71.62 14.86 85.14 45.95 54.05
ASIA 13.11 86.89 13.46 86.54 18.70 81.30 10.70 89.30 27.88 7212
Saudi Arabia 3.70 96.30 3.70 96.30 18.52 81.48 3.70 96.30 2222 77.78
Uni Emirat Arab 8.70 91.30 13.04 86.96 15.22 84.78 217 97.83 56.52 43.48
Iran 3.85 96.15 - 100.00 7.69 92.31 - 100.00 46.15 53.85
Israel - 100.00 25.00 75.00 5.00 95.00 10.00 90.00 - 100.00
Other Middle East 8.33 91.67 11.11 88.89 11.11 88.89 5.56 94.44 47.22 52.78
MIDDLE EAST 5.81 94.19 10.32 89.68 12.26 87.74 3.87 96.13 39.35 60.65
Austria 5.26 94.74 5.26 94.74 21.05 78.95 1053 89.47 15.79 84.21
Belgium 10.87 89.13 2391 76.09 19.57 80.43 10.87 89.13 19.57 80.43
Denmark 3.45 96.55 10.34 89.66 25.86 7414 6.90 93.10 18.97 81.03
France 10.47 89.53 34.12 65.88 26.35 73.65 23.65 76.35 29.73 70.27
Germany 6.10 93.90 20.00 80.00 24.07 75.93 1254 87.46 29.49 7051
Italy 7.69 92.31 23.08 76.92 30.77 69.23 13.46 86.54 22.12 77.88
Netherlands 9.04 90.96 19.88 80.12 35.54 64.46 11.45 88.55 32.53 67.47
Spain 571 94.29 21.43 7857 1571 84.29 857 91.43 31.43 6857
Portugal 6.25 93.75 37.50 62.50 18.75 81.25 25.00 75.00 12.50 87.50
Sweden 857 91.43 17.14 82.86 20.00 80.00 7.14 92.86 31.43 6857
Switzerland 3.80 96.20 15.19 84.81 26.58 73.42 7.59 9241 31.65 68.35
United Kingdom 12.21 87.79 19.12 80.88 21.42 78.58 12.74 87.26 35.40 64.60
Finland 11.11 88.89 5.56 94.44 13.89 86.11 5.56 94.44 41.67 58.33
Norway 7.14 92.86 16.67 83.33 21.43 78.57 7.14 92.86 33.33 66.67
Ireland 18.18 81.82 2273 77.27 31.82 68.18 20.45 79.55 56.82 43.18
Other West Europe 16.67 83.33 25.00 75.00 16.67 83.33 33.33 66.67 50.00 50.00
Rusia 4.41 95.59 13.24 86.76 22.06 77.94 8.82 91.18 19.12 80.88
Czech Rep. 10.71 89.29 21.43 78.57 21.43 78.57 14.29 85.71 28.57 71.43
Other East Europe 11.11 88.89 2361 76.39 2222 77.78 16.67 83.33 33.33 66.67
EUROPE 9.30 90.70 21.19 78.81 2421 75.79 13.61 86.39 31.21 68.79
United States of America 7.83 92.17 21.68 78.32 19.13 80.87 16.58 83.42 28.23 71.77
Canada 8.78 91.22 2432 75.68 20.27 79.73 14.86 85.14 3243 67.57
Brazilia 7.14 92.86 17.86 82.14 21.43 78.57 17.86 82.14 35.71 64.29
Central America - 100.00 - 100.00 - 100.00 - 100.00 - 100.00
South America 10.81 89.19 48.65 51.35 24.32 75.68 1351 86.49 29.73 70.27
Other America - 100.00 5.26 94.74 15.79 84.21 - 100.00 31.58 68.42
AMERICA 7.90 92.10 22.80 77.20 19.49 80.51 15.67 84.33 29.30 70.70
Australia 8.80 91.20 16.75 83.25 22.62 77.38 9.05 90.95 37.29 62.71
New Zealand 423 95.77 1831 81.69 2254 77.46 16.90 83.10 46.48 5352
Other Ocenia - 100.00 - 100.00 6.90 93.10 - 100.00 6.90 93.10
OCENIA 7.89 92.11 16.48 83.52 22.14 77.86 9.91 90.09 37.71 62.29
South Africa 6.06 93.94 24.24 75.76 15.15 84.85 6.06 93.94 24.24 75.76
Other Africa 14.29 85.71 11.43 88.57 20.00 80.00 14.29 8571 2857 71.43
AFRICA 10.29 89.71 17.65 82.35 17.65 82.35 10.29 89.71 26.47 7353
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25.b

Countries

THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Tourism Brand for ASEAN

Unit: Percentage (%)

Myanmar The Philippines Singapore Viet Nam
Country of Residence
I know ldon't I know Idon't I know Idon't I know Idon't I know ldon't
1 2 3 4 5 6 7 8 9 10 11

Malaysia 3.85 96.15 19.23 80.77 34.62 65.38 57.69 42.31 15.38 84.62
Singapore 16.28 83.72 34.88 65.12 56.98 43.02 48.84 51.16 13.95 86.05
Thailand 19.61 80.39 35.29 64.71 45.10 54.90 80.39 19.61 19.61 80.39
Vietnam 20.83 79.17 25.00 75.00 33.33 66.67 58.33 41.67 43.75 56.25
Cambodia 12.24 87.76 16.33 83.67 28.57 7143 55.10 44.90 16.33 83.67
Other Asean 13.46 86.54 38.46 61.54 30.77 69.23 61.54 38.46 13.46 86.54
ASEAN 15.38 84.62 29.81 70.19 40.71 59.29 59.29 40.71 19.87 80.13
Hong Kong 17.81 82.19 32.88 67.12 38.36 61.64 49.32 50.68 19.18 80.82
India 791 92.09 29.38 70.62 38.42 61.58 45.20 54.80 9.04 90.96
Japan 3.36 96.64 60.07 39.93 25.75 74.25 39.18 60.82 6.72 93.28
South Korea 5.60 94.40 9.91 90.09 9.91 90.09 16.38 83.62 6.47 9353
Srilanka 38.46 61.54 38.46 61.54 30.77 69.23 53.85 46.15 23.08 76.92
Taiwan 9.09 90.91 10.74 89.26 12.40 87.60 11.57 88.43 11.57 88.43
China 17.52 82.48 19.76 80.24 22.20 77.80 25.66 74.34 29.94 70.06
Other Asia (Ex. Asean) 18.92 81.08 24.32 75.68 28.38 71.62 40.54 59.46 16.22 83.78
ASIA 11.39 88.61 20.35 79.65 23.26 76.74 30.09 69.91 16.49 8351
Saudi Arabia 11.11 88.89 33.33 66.67 25.93 74.07 14.81 85.19 7.41 92.59
Uni Emirat Arab 17.39 8261 21.74 78.26 28.26 71.74 5217 47.83 10.87 89.13
Iran - 100.00 11.54 88.46 19.23 80.77 26.92 73.08 - 100.00
Israel 15.00 85.00 20.00 80.00 15.00 85.00 30.00 70.00 - 100.00
Other Middle East 2.78 97.22 19.44 80.56 16.67 83.33 11.11 88.89 - 100.00
MIDDLE EAST 9.68 90.32 19.64 80.36 21.94 78.06 29.03 70.97 4.52 95.48
Austria 15.79 84.21 3158 68.42 26.32 73.68 31.58 68.42 526 94.74
Belgium 13.04 86.96 17.39 82.61 13.04 86.96 26.09 73.91 13.04 86.96
Denmark 3.45 96.55 17.24 82.76 17.24 82.76 27.59 72.41 5.17 94.83
France 18.24 81.76 21.62 78.38 26.69 73.31 4291 57.09 21.62 78.38
Germany 18.64 81.36 17.29 82.71 23.73 76.27 41.69 58.31 15.25 84.75
Italy 19.23 80.77 18.27 81.73 26.92 73.08 38.46 61.54 19.23 80.77
Netherlands 13.86 86.14 16.27 83.73 27.11 72.89 42.17 57.83 13.25 86.75
Spain 4.29 95.71 1857 81.43 22.86 77.14 31.43 6857 12.86 87.14
Portugal 12.50 87.50 12.50 87.50 18.75 81.25 43.75 56.25 37.50 62.50
Sweden 14.29 85.71 22.86 77.14 25.71 74.29 47.14 52.86 12.86 87.14
Switzerland 11.39 88.61 11.39 88.61 29.11 70.89 46.84 53.16 10.13 89.87
United Kingdom 9.73 90.27 21.06 78.94 23.19 76.81 38.41 61.59 12.74 87.26
Finland 8.33 91.67 16.67 83.33 25.00 75.00 47.22 52.78 8.33 91.67
Norway 7.14 92.86 21.43 78.57 23.81 76.19 35.71 64.29 11.90 88.10
Ireland 18.18 81.82 2955 70.45 4091 59.09 5227 47.73 25.00 75.00
Other West Europe 33.33 66.67 16.67 83.33 25.00 75.00 58.33 41.67 33.33 66.67
Rusia 16.18 83.82 17.65 82.35 17.65 82.35 42.65 57.35 17.65 82.35
Czech Rep. 14.29 85.71 32.14 67.86 21.43 78.57 35.71 64.29 2143 78.57
Other East Europe 18.06 81.94 19.44 80.56 15.28 84.72 38.89 61.11 16.67 83.33
EUROPE 13.81 86.19 23.00 77.00 2411 75.89 40.22 59.78 15.24 84.76
United States of America 10.02 89.98 3151 68.49 22.77 77.23 36.79 63.21 15.12 84.88
Canada 8.11 91.89 2297 77.03 25.68 74.32 40.54 59.46 10.14 89.86
Brazilia 17.86 82.14 28.57 71.43 21.43 78.57 57.14 42.86 17.86 82.14
Central America - 100.00 - 100.00 - 100.00 50.00 50.00 - 100.00
South America 24.32 75.68 27.03 72.97 21.62 78.38 48.65 51.35 16.22 83.78
Other America 10.53 89.47 15.79 84.21 26.32 73.68 21.05 78.95 5.26 94.74
AMERICA 10.57 89.43 2321 76.79 23.18 76.82 38.47 6153 14.01 85.99
Australia 7.21 92.79 21.64 78.36 27.02 72.98 32.15 67.85 11.12 88.88
New Zealand 9.15 90.85 14.79 85.21 30.28 69.72 49.30 50.70 10.56 89.44
Other Ocenia - 100.00 31.03 68.97 20.69 79.31 10.34 89.66 - 100.00
OCENIA 7.28 92.72 17.54 82.46 27.30 72.70 33.97 66.03 10.72 89.28
South Africa 9.09 90.91 27.27 72.73 27.27 72.73 57.58 42.42 9.09 90.91
Other Africa 14.29 85.71 22.86 77.14 20.00 80.00 2571 74.29 857 91.43
AFRICA 11.76 88.24 25.00 75.00 2353 76.47 41.18 58.82 8.82 91.18
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Information on

26.a  Toyrism Country Brand
Unit: Percentage (%)
Brunei Darussalam Cambodia
Country of Residence
Internet Friends v Newspaper Billboard Others Internet Friends v Newspaper Billboard Others
1 2 3 4 5 6 7 8 9 10 11 12 13

Malaysia 100.00 - - - - - 80.00 - - - 20.00
Singapore 60.00 10.00 10.00 10.00 - 20.00 60.00 20.00 5.00 - 30.00 10.00
Thailand 66.67 - 33.33 - - - 38.89 27.78 27.78 1111 5.56 1111
Vietnam 50.00 25.00 - - - 3750 42.86 28,57 - - - 42.86
Cambodia 50.00 25.00 25.00 - - - 28.57 17.14 25.71 14.29 17.14 31.43
Other Asean 100.00 - - - - - 64.29 7.14 14.29 - 7.14 2143

ASEAN 59.26 1481 1111 3.70 - 18.52 45.28 18.87 16.04 6.60 14.15 22.64
Hong Kong 7143 19.05 14.29 14.29 9.52 19.05 4737 5.26 31.58 - 5.26 21.05
India 38.89 22.22 33.33 1111 - 2222 58.33 20.83 20.83 417 - 12.50
Japan 90.00 20.00 10.00 10.00 - - 81.25 - - - 6.25 12.50
South Korea 78.57 7.14 28.57 7.14 - 7.14 64.71 17.65 5.88 - 5.88 5.88
Srilanka 100.00 - - - - - 50.00 25.00 - - 25.00
Taiwan 87.50 - - - - 1250 50.00 1250 12.50 25.00 - 1250
China 54.63 27.78 12.04 16.67 1111 25.00 57.61 13.04 9.78 7.61 217 18.48
Other Asia (Ex. Asean) 55.56 2222 - 1111 - 11.11 60.00 20.00 20.00 6.67 13.33 -

ASIA 60.53 22.63 1421 13.68 7.37 20.00 58.97 1333 12.82 5.64 4.10 14.36
Saudi Arabia - - - - - 100.00 - - - - - 100.00
Uni Emirat Arab 100.00 25.00 25.00 50.00 25.00 - 66.67 50.00 16.67 16.67 16.67
Iran 100.00 100.00 100.00 - - - - - -

Israel - - - - - - 80.00 - - - - 20.00
Other Middle East 66.67 33.33 - - - - 25.00 50.00 - - - 25.00

MIDDLE EAST 77.78 33.33 2222 22.22 1111 1111 56.25 31.25 6.25 6.25 6.25 18.75
Austria - 100.00 - - - - 100.00 - -

Belgium 60.00 - 20.00 - 20.00 20.00 54.55 9.09 9.09 - 18.18 9.09
Denmark 100.00 50.00 - 50.00 - - 66.67 50.00 33.33 50.00 33.33

France 51.61 9.68 16.13 6.45 9.68 25.81 55.45 31.68 6.93 3.96 10.89 15.84
Germany 72.22 556 16.67 - - 1111 55.93 1356 18.64 6.78 11.86 15.25
Italy 75.00 1250 - 1250 - 1250 62.50 1250 - 417 8.33 16.67
Netherlands 53.33 13.33 20.00 6.67 - 33.33 63.64 24.24 6.06 3.03 12.12 18.18
Spain 25.00 50.00 25.00 - - - 3333 40.00 1333 - 1333 1333
Portugal - - - - - 100.00 66.67 - - - - 33.33
Sweden 83.33 - 16.67 16.67 - - 41.67 16.67 16.67 8.33 8.33 25.00
Switzerland - 33.33 33.33 - - 33.33 58.33 33.33 16.67 - 8.33 8.33
United Kingdom 56.52 20.29 5.80 8.70 1449 13.04 46.30 18,52 6.48 2.78 1481 20.37
Finland 75.00 - - - 25.00 - - - - 50.00 - 50.00
Norway 100.00 - - - - - 7143 28.57 - - - 14.29
Ireland 62.50 50.00 - - - 1250 80.00 20.00 10.00 - - 10.00
Other West Europe 50.00 50.00 - - - 50.00 100.00 33.33 -

Rusia 100.00 - 33.33 - - - 66.67 3333 2222 - - 22.22
Czech Rep. 100.00 33.33 - - - - 66.67 33.33 - - - 16.67
Other East Europe 62.50 1250 - - 1250 1250 64.71 5.88 17.65 17.65 - 11.76

EUROPE 59.79 17.01 1031 6.19 825 15.98 55.20 2217 9.50 4.75 10.86 16.74
United States of America 72.09 2558 13.95 - 2.33 11.63 63.03 30.25 14.29 252 10.92 14.29
Canada 69.23 23.08 15.38 15.38 7.69 23.08 41.67 25.00 11.11 1111 1111 1944
Brazilia 100.00 - - - - - 80.00 40.00 -

Central America - - - - - - - - -
South America 25.00 50.00 - 25.00 - 50.00 66.67 16.67 22.22 - 16.67 5.56
Other America - - - - - - 100.00 - - 100.00

AMERICA 69.35 25.81 12.90 484 323 16.13 59.78 2793 13.97 447 1117 1397
Australia 47.22 19.44 13.89 5.56 18.06 1111 43.07 26.28 17.52 511 14.60 14.60
New Zealand 50.00 16.67 33.33 - 16.67 - 61.54 19.23 3.85 - 23.08 1154
Other Ocenia - - - - - - - - -

OCENIA 47.44 19.23 1538 513 17.95 10.26 46.01 25.15 15.34 429 15.95 1411
South Africa 50.00 - - - - 50.00 62.50 25.00 12.50 - 12.50 25.00
Other Africa 60.00 - 40.00 - - - 75.00 - - 25.00 - -

AFRICA 57.14 - 28.57 - - 1429 66.67 16.67 8.33 8.33 8.33 16.67
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Information on

26.b  Tourism Country Brand
Unit: Percentage (%)
Indonesia Lao PDR
Country of Residence
Internet Friends v Newspaper Billboard Others Internet Friends v Newspaper Billboard Others
1 2 3 4 5 6 7 8 9 10 11 12 13
Malaysia 60.00 - 20.00 - - 20.00 3333 3333 3333
Singapore 55.17 1724 31.03 - 10.34 10.34 62.50 25.00 - 12.50 - 1250
Thailand 37.50 31.25 50.00 6.25 18.75 6.25 40.00 33.33 33.33 6.67 13.33
Vietnam 46.15 15.38 7.69 - - 38.46 41.67 41.67 - - - 41.67
Cambodia 31.25 18.75 37.50 6.25 1250 1250 45.45 18.18 9.09 9.09 21.27 9.09
Other Asean 42.86 4.76 33.33 - 19.05 9.52 50.00 556 22.22 5.56 27.78 1111
ASEAN 45.00 16.00 32.00 2.00 12.00 14.00 46.27 23.88 16.42 597 14.93 1343
Hong Kong 48.39 9.68 35.48 9.68 9.68 16.13 70.00 - 20.00 - - 10.00
India 36.11 19.44 44.44 13.89 5.56 8.33 57.14 42.86 28.57 - - 14.29
Japan 84.62 5.13 - 256 - 12.82 70.00 30.00 - - 10.00
South Korea 53.85 23.08 7.69 - 15.38 7.69 66.67 13.33 6.67 6.67 6.67
Srilanka 100.00 - - - - - 100.00 - - - -
Taiwan 46.67 13.33 13.33 1333 6.67 1333 36.36 - 18.18 9.09 - 36.36
China 54.87 16.81 15.93 10.62 1.77 12.39 55.06 15.73 10.11 11.24 225 19.10
Other Asia (Ex. Asean) 61.90 2857 2857 4.76 9.52 4.76 45.45 36.36 18.18 9.09 - 9.09
ASIA 56.46 15.50 19.93 8.86 443 1144 56.77 16.77 1161 8.39 2.58 15.48
Saudi Arabia 60.00 - 20.00 - - 20.00 - - - - - 100.00
Uni Emirat Arab 42.86 28,57 14.29 14.29 - 14.29 100.00 - -
Iran 50.00 50.00 - - - - - - -
Israel - - - - - 100.00 50.00 - - - - 50.00
Other Middle East 50.00 25.00 - - - 25.00 50.00 50.00 -
MIDDLE EAST 4737 21.05 1053 5.26 = 21.05 50.00 16.67 = - - 3333
Austria 100.00 - 25.00 25.00 25.00 - 50.00 50.00 -
Belgium 66.67 - - 1111 3333 1111 60.00 - - - - 40.00
Denmark 80.00 26.67 26.67 6.67 6.67 - 50.00 25.00 25.00 25.00 25.00 25.00
France 57.69 30.77 21.79 10.26 6.41 8.97 54.29 30.00 17.14 857 857 10.00
Germany 60.56 12.68 2254 5.63 12,68 12,68 67.57 2162 16.22 541 2.70 8.11
Italy 71.88 21.88 6.25 9.38 9.38 9.38 78.57 14.29 7.14 7.14 - 14.29
Netherlands 57.63 20.34 16.95 5.08 11.86 11.86 63.16 26.32 1053 5.26 5.26 21.05
Spain 4545 2727 - 9.09 18.18 - 16.67 50.00 16.67 - 16.67
Portugal - - - - 33.33 66.67 25.00 - - - 25.00 50.00
Sweden 50.00 2143 2143 714 - 14.29 20.00 - 20.00 20.00 - 40.00
Switzerland 61.90 4.76 23.81 476 9.52 1429 50.00 - - - 33.33 16.67
United Kingdom 52.07 13.22 31.40 331 8.26 14.88 40.28 31.94 6.94 5.56 9.72 19.44
Finland 40.00 - 20.00 - 40.00 - 100.00 - -
Norway 55.56 22.22 1111 - 1111 1111 66.67 - 33.33 33.33
Ireland 64.29 2143 14.29 - 7.14 7.14 55.56 11.11 1111 1111 1111 1111
Other West Europe 50.00 50.00 - - - 50.00 50.00 25.00 25.00 - - 25.00
Rusia 86.67 33.33 26.67 - 1333 - 50.00 33.33 16.67 - - 16.67
Czech Rep. 50.00 66.67 - - - - 75.00 50.00 -
Other East Europe 56.25 6.25 3750 - 6.25 12.50 75.00 16.67 25.00 - 8.33
EUROPE 58.81 18.81 21.78 554 10.10 1129 53.87 25.35 12.68 6.34 7.75 1444
United States of America 63.81 21.90 22.86 1.90 7.62 11.43 63.74 30.77 8.79 1.10 549 8.79
Canada 3333 2333 30.00 6.67 1333 20.00 50.00 36.36 9.09 9.09 - 18.18
Brazilia 33.33 16.67 50.00 - 16.67 - 80.00 20.00 20.00 - 20.00
Central America - - - - - - - - -
South America 77.78 44.44 22.22 - - 1111 80.00 40.00 40.00 - - 20.00
Other America 3333 66.67 - 33.33 - - - - - - - -
AMERICA 56.86 2418 2484 3.27 8.50 1242 62.60 3171 1057 244 4.88 10.57
Australia 54.05 15.68 22.70 5.95 16.76 9.73 55.41 1757 1351 4.05 8.11 20.27
New Zealand 50.00 12.50 46.88 - 9.38 6.25 4583 16.67 - 417 37.50 417
Other Ocenia 50.00 - 50.00 - - - - - -
OCENIA 53.42 15.07 26.48 5.02 15,53 9.13 53.06 17.35 10.20 4.08 1531 16.33
South Africa 40.00 20.00 60.00 - - 20.00 50.00 - - 50.00
Other Africa 42.86 42.86 14.29 14.29 14.29 - 20.00 40.00 20.00 20.00
AFRICA 41.67 33.33 33.33 8.33 833 8.33 28,57 28,57 14.29 28.57
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Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Information on

26.c | Tourism Country Brand
Unit: Percentage (%)
Malaysia Myanmar
Country of Residence
Internet Friends v Newspaper Billboard Others Internet Friends v Newspaper Billboard Others
1 2 3 4 5 6 7 8 9 10 11 12 13

Malaysia 50.00 13.64 40.91 9.09 18.18 22.73 100.00 - -
Singapore 37.50 1042 52.08 417 1458 6.25 50.00 28,57 1429 7.14 7.14 7.14
Thailand 48.00 16.00 56.00 8.00 16.00 8.00 50.00 30.00 40.00 - 20.00
Vietnam 61.11 16.67 27.78 - - 16.67 50.00 30.00 - - - 50.00
Cambodia 25.93 3.70 62.96 741 741 14.81 33.33 - 33.33 - 16.67 16.67
Other Asean 44.44 1111 40.74 - 14.81 741 7143 14.29 14.29 - 14.29 14.29

ASEAN 4251 1138 48.50 4.79 1257 1138 52.08 2292 18.75 2.08 1042 16.67
Hong Kong 50.00 750 4250 5.00 7.50 15.00 53.85 - 30.77 - - 15.38
India 40.00 1444 44.44 7.78 444 4.44 42.86 35.71 28,57 2143 7.14
Japan 73.08 15.38 21.15 3.85 9.62 7.69 77.78 22.22 - - 1111
South Korea 50.00 1333 30.00 16.67 3.33 6.67 76.92 23.08 15.38 7.69 15.38 7.69
Srilanka 75.00 12.50 25.00 12.50 12.50 - 60.00 40.00 20.00 - - -
Taiwan 47.06 - 2941 1176 - 1176 4545 9.09 18.18 18.18 9.09 9.09
China 56.39 18.05 16.54 1053 5.26 15.79 60.47 8.14 11.63 6.98 233 19.77
Other Asia (Ex. Asean) 61.76 20.59 23.53 - 2.94 14.71 64.29 14.29 21.43 - - 2143

ASIA 54.21 1485 28.22 8.17 5.45 10.89 60.00 1333 15.76 7.27 4.24 1455
Saudi Arabia 50.00 16.67 16.67 - - 16.67 33.33 33.33 - - - 33.33
Uni Emirat Arab 57.69 15.38 19.23 7.69 - 15.38 62.50 25.00 12.50
Iran 83.33 25.00 8.33 - 8.33 8.33 - - -
Israel - - - - - - 66.67 - - - - 3333
Other Middle East 64.71 2353 5.88 - 5.88 - 100.00 - -

MIDDLE EAST 63.93 19.67 13.11 3.28 3.28 9.84 60.00 20.00 6.67 - - 13.33
Austria 33.33 33.33 33.33 - - - 66.67 - - - 33.33
Belgium 44.44 2222 2222 - - 1111 50.00 - 33.33 - - 16.67
Denmark 72.73 21.27 45.45 18.18 9.09 - 100.00 50.00 -
France 47.73 18.18 22.73 5.68 14.77 12.50 53.70 25.93 14.81 3.70 5.56 14.81
Germany 51.72 12.64 33.33 4.60 10.34 9.20 56.36 20.00 1455 545 1091 21.82
Italy 60.87 17.39 17.39 13.04 8.70 8.70 35.00 45.00 5.00 10.00 10.00 20.00
Netherlands 50.00 18.52 33.33 1.85 741 741 4348 30.43 21.74 13.04 17.39 21.74
Spain 45.45 18.18 18.18 9.09 9.09 9.09 66.67 66.67 -
Portugal 50.00 - - - - 50.00 - - - - - 100.00
Sweden 59.09 9.09 271.27 455 9.09 9.09 70.00 - 20.00 - 10.00 10.00
Switzerland 44.00 8.00 36.00 8.00 8.00 8.00 66.67 22.22 - 22.22 - 1111
United Kingdom 47.00 1350 43.00 6.50 7.50 1250 52.73 18.18 18.18 3.64 9.09 16.36
Finland 26.67 6.67 40.00 - 20.00 6.67 3333 - - - - 66.67
Norway 42.86 14.29 28.57 7.14 7.14 14.29 66.67 33.33 - - - 33.33
Ireland 60.00 12.00 28.00 4.00 12.00 8.00 62.50 1250 - - 12.50 37.50
Other West Europe 33.33 33.33 50.00 - - - 75.00 25.00 - - - 25.00
Rusia 61.54 38.46 7.69 - 23.08 - 5455 9.09 9.09 9.09 9.09 18.18
Czech Rep. 62.50 25.00 12.50 - 12.50 12.50 100.00 - -
Other East Europe 58.33 16.67 25.00 417 417 8.33 69.23 7.69 7.69 23.08 7.69 7.69

EUROPE 49.77 1551 32,57 5.53 9.52 10.14 54.86 2118 1319 6.25 8.68 18.40
United States of America 54.84 20.00 3355 5.81 3.87 8.39 67.27 25.45 18.18 - 1.82 12.73
Canada 31.25 27.08 41.67 6.25 6.25 16.67 3333 58.33 - 8.33 - 25.00
Brazilia 30.00 30.00 50.00 - - 10.00 60.00 20.00 40.00
Central America - - - - - - - - -
South America 54.55 63.64 18.18 9.09 18.18 - 66.67 55.56 22.22 - 1111
Other America 33.33 16.67 - 16.67 3333 16.67 50.00 - - - - 50.00

AMERICA 48.26 2391 34.35 6.09 5.65 10.00 61.45 3253 16.87 1.20 241 1325
Australia 4852 12.79 4230 4.92 10.82 9.51 52.54 18.64 15.25 10.17 3.39 8.47
New Zealand 45.45 7.58 56.06 455 - 3.03 38.46 30.77 15.38 15.38 7.69 7.69
Other Ocenia - - 100.00 - - - - - -

OCENIA 47.72 11.80 45.04 483 8.85 8.31 50.00 20.83 15.28 11.11 417 8.33
South Africa 37.50 25.00 25.00 12.50 50.00 12.50 100.00 33.33 -
Other Africa 40.00 20.00 20.00 - 10.00 40.00 40.00 20.00 40.00 20.00

AFRICA 38.89 22.22 22.22 5.56 27.78 27.78 62.50 25.00 25.00 12.50
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THE TABLES

Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Information on

26.d  Tourism Country Brand
Unit: Percentage (%)
The Philippines Singapore
Country of Residence
Internet Friends v Newspaper Billboard Others Internet Friends v Newspaper Billboard Others
1 2 3 4 5 6 7 8 9 10 11 12 13

Malaysia - - 20.00 - 40.00 40.00 55.56 - 55.56 - 22.22 1111
Singapore 40.00 16.67 20.00 6.67 20.00 16.67 46.94 16.33 36.73 6.12 10.20 1224
Thailand 44.44 2222 55.56 - 22.22 556 60.87 13.04 4348 435 435 435
Vietnam 58.33 33.33 - 833 - 25.00 56.25 18.75 12.50 - 12.50 25.00
Cambodia 25.00 12.50 50.00 12.50 - - 50.00 14.29 35.71 14.29 7.14
Other Asean 40.00 25.00 50.00 10.00 5.00 15.00 43.75 25.00 50.00 6.25 - 18.75

ASEAN 39.78 2043 33.33 6.45 13.98 15.05 51.18 15.75 37.80 551 8.66 1181
Hong Kong 4167 16.67 37.50 8.33 417 20.83 53.57 10.71 39.29 14.29 10.71 7.14
India 28.85 15.38 23.08 3.85 26.92 7.69 45.59 22.06 2794 7.35 8.82 8.82
Japan 10.56 55.90 559 - 2.48 26.71 72.46 11.59 11.59 145 5.80 14.49
South Korea 60.87 17.39 21.74 435 - 8.70 7391 17.39 26.09 17.39 - 4.35
Srilanka 60.00 40.00 - - 20.00 20.00 100.00 25.00 -
Taiwan 30.77 7.69 23.08 23.08 - 15.38 46.67 6.67 26.67 - - 33.33
China 56.70 15.46 1753 825 412 18.56 64.22 12.84 19.27 734 6.42 12.84
Other Asia (Ex. Asean) 61.11 16.67 27.78 - 5.56 11.11 47.62 23.81 23.81 - 4.76 23.81

ASIA 32.82 32.32 15.27 4.07 6.36 19.59 60.53 1513 21.96 6.53 6.23 12.76
Saudi Arabia 55.56 1111 1111 - - 22.22 57.14 28.57 - - - 14.29
Uni Emirat Arab 70.00 30.00 - 10.00 - - 61.54 30.77 15.38 15.38 7.69 7.69
Iran 33.33 - 66.67 - - - 60.00 20.00 20.00 20.00 20.00 20.00
Israel 25.00 - - - 50.00 25.00 66.67 - - - - 33.33
Other Middle East 57.14 28.57 - - 1429 - 83.33 16.67 -

MIDDLE EAST 5455 18.18 9.09 3.03 9.09 9.09 64.71 23.53 8.82 8.82 5.88 11.76
Austria 33.33 - 33.33 - 3333 - 60.00 40.00 -
Belgium 50.00 12.50 - - 12.50 37.50 33.33 - 16.67 16.67 16.67 16.67
Denmark 40.00 30.00 40.00 30.00 30.00 20.00 80.00 30.00 20.00 20.00 20.00
France 43.75 26.56 12.50 4.69 12.50 14.06 55.70 29.11 17.72 3.80 759 13.92
Germany 50.98 2941 17.65 1.96 7.84 17.65 68.57 22.86 12.86 10.00 857 857
Italy 63.16 15.79 5.26 1053 - 15.79 5357 2143 10.71 3.57 7.14 17.86
Netherlands 25.93 1111 29.63 741 25.93 22.22 57.78 15.56 20.00 6.67 13.33 1111
Spain 38.46 7.69 30.77 - 30.77 7.69 56.25 25.00 18.75 - 12.50 6.25
Portugal - - - - - 100.00 33.33 - 66.67 - - 33.33
Sweden 43.75 18.75 31.25 6.25 25.00 - 66.67 16.67 27.78 1111 1111
Switzerland 2222 - 33.33 1111 22.22 22.22 56.52 - 39.13 8.70 435 8.70
United Kingdom 48.74 21.85 1345 5.88 15.13 17.65 58.78 18.32 2214 6.11 11.45 10.69
Finland 66.67 16.67 - - 16.67 - 66.67 3333 1111 - 1111
Norway 44.44 2222 1111 1111 22.22 - 70.00 20.00 10.00 - 10.00 20.00
Ireland 53.85 15.38 23.08 7.69 7.69 15.38 7222 16.67 16.67 5.56 - 1111
Other West Europe 50.00 50.00 - - - 50.00 100.00 33.33 -
Rusia 41.67 16.67 16.67 16.67 25.00 - 50.00 16.67 3333 8.33 16.67 8.33
Czech Rep. 44.44 2222 2222 - - 22.22 33.33 50.00 - - 16.67
Other East Europe 64.29 2143 7.14 714 2143 - 63.64 18.18 - 18.18 - 18.18

EUROPE 46.21 20.78 16.87 6.11 15.40 15.40 60.04 20.68 18.89 6.56 9.54 10.54
United States of America 43.35 21.39 17.34 4.05 13.87 13.29 60.80 23.20 17.60 5.60 7.20 15.20
Canada 41.18 35.29 1176 294 5.88 17.65 36.84 26.32 28.95 13.16 21.05 18.42
Brazilia 37.50 12.50 37.50 - 12.50 12.50 83.33 16.67 33.33
Central America - - - - - - - - -
South America 30.00 40.00 20.00 10.00 20.00 20.00 75.00 50.00 12.50 - 12.50 12.50
Other America 66.67 - - - 3333 - 60.00 40.00 - - 20.00 -

AMERICA 42.54 23.68 1711 3.95 13.16 14.04 57.14 25.27 19.78 6.59 10.44 14.84
Australia 32.77 22.03 22.60 2.82 18.64 14.69 46.15 20.81 32.13 6.79 14.48 9.50
New Zealand 47.62 33.33 9.52 4.76 1429 1429 55.81 2093 25.58 4.65 6.98 11.63
Other Ocenia 33.33 1111 22.22 - 1111 22.22 33.33 - 50.00 - - 16.67

OCENIA 34.30 22.71 21.26 2.90 17.87 14.98 4741 20.37 3148 6.30 12.96 10.00
South Africa 44.44 1111 33.33 1111 55.56 - 55.56 11.11 22.22 - 1111 1111
Other Africa 50.00 25.00 - 1250 1250 - 57.14 - 28,57 - 1429

AFRICA 47.06 17.65 17.65 1176 35.29 - 56.25 6.25 25.00 - 6.25 12.50
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Visitor Arrivals Distribution to ASEAN by Country of Residence and Source of Information on

26.¢ | Toyrism Country Brand
Unit: Percentage (%)
Thailand Viet Nam
Country of Residence
Internet Friends v Newspaper Billboard Others Internet Friends v Newspaper Billboard Others
1 2 3 4 5 6 7 8 9 10 11 12 13

Malaysia 46.67 6.67 26.67 6.67 20.00 13.33 75.00 - 25.00
Singapore 45.24 19.05 30.95 476 1429 9.52 75.00 3333 8.33 - 8.33
Thailand 58.54 14.63 43.90 14.63 19.51 9.76 50.00 40.00 30.00
Vietnam 67.86 1429 17.86 714 357 2143 76.19 2381 2381 9.52 4.76 1429
Cambodia 2222 741 44.44 14.81 18.52 14.81 25.00 25.00 37.50 12.50 - 12.50
Other Asean 53.13 12.50 37.50 - 6.25 12.50 7143 14.29 14.29 - - 14.29

ASEAN 49.73 1351 34.59 811 1351 1297 64.52 2581 2258 4.84 3.23 8.06
Hong Kong 50.00 13.89 44.44 5.56 5.56 8.33 7143 14.29 28.57 14.29 7.14 14.29
India 42.50 22.50 33.75 10.00 8.75 1125 43.75 31.25 31.25 12.50
Japan 61.90 16.19 10.48 476 476 18.10 61.11 22.22 22.22 1111 1111 2222
South Korea 68.42 526 3421 5.26 2.63 2.63 60.00 26.67 20.00 - 1333 6.67
Srilanka 85.71 1429 14.29 - 14.29 - 66.67 - 33.33
Taiwan 57.14 7.14 2143 - - 2143 35.71 7.14 2143 28,57 - 7.14
China 57.94 17.46 17.46 10.32 4.76 16.67 56.46 19.73 6.12 12.24 1.36 19.05
Other Asia (Ex. Asean) 66.67 16.67 23.33 - 3.33 13.33 58.33 41.67 16.67 - - 8.33

ASIA 57.34 16.28 22.94 6.88 5.28 13.76 56.07 20.92 1297 11.72 293 1548
Saudi Arabia 50.00 - 50.00 - - - 50.00 - - - - 50.00
Uni Emirat Arab 41.67 16.67 29.17 417 - 1250 80.00 20.00 20.00 20.00
Iran 57.14 57.14 42.86 - - 14.29 - - -
Israel 66.67 - - - - 3333 - - -
Other Middle East 100.00 - - - - - - - -

MIDDLE EAST 53.33 17.78 26.67 222 - 13.33 71.43 14.29 14.29 14.29 - 14.29
Austria 50.00 - 16.67 16.67 3333 - 100.00 - -
Belgium 50.00 8.33 16.67 - 16.67 25.00 33.33 - - - - 66.67
Denmark 62.50 37.50 43.75 18.75 6.25 6.25 66.67 3333 - - - 33.33
France 52.76 35.43 16.54 7.09 12.60 13.39 60.94 29.69 14.06 313 313 17.19
Germany 58.54 15.45 25.20 7.32 1220 1057 64.44 2444 17.78 4.44 6.67 1556
Italy 65.00 22.50 1750 5.00 10.00 7.50 55.00 25.00 10.00 10.00 5.00 20.00
Netherlands 60.00 18.57 25.71 429 14.29 7.14 63.64 13.64 18.18 455 - 27.27
Spain 59.09 18.18 18.18 9.09 455 455 66.67 2222 11.11 - 1111 1111
Portugal 7143 - - - 14.29 14.29 50.00 33.33 - - - 16.67
Sweden 51.52 2121 33.33 6.06 3.03 15.15 55.56 1111 2222 1111 1111 22.22
Switzerland 4324 541 35.14 10.81 16.22 10.81 62.50 - 12.50 - 25.00 12.50
United Kingdom 45.16 16.13 29.03 5.99 1751 1382 58.33 26.39 13.89 8.33 6.94 1250
Finland 47.06 2353 1176 5.88 1176 1176 - - 66.67 - - 33.33
Norway 66.67 13.33 6.67 - 20.00 13.33 60.00 20.00 - - 20.00 20.00
Ireland 47.83 21.74 21.74 435 13.04 13.04 63.64 18.18 18.18 - - 18.18
Other West Europe 7143 42.86 14.29 - - - 75.00 50.00 - - - 25.00
Rusia 58.62 2414 1379 10.34 10.34 1379 50.00 25.00 25.00 8.33 - 8.33
Czech Rep. 50.00 30.00 10.00 10.00 20.00 10.00 50.00 50.00 16.67 - - 16.67
Other East Europe 78.57 17.86 25.00 357 10.71 3.57 83.33 25.00 16.67 25.00 8.33 8.33

EUROPE 53.99 20.26 23.72 6.56 1347 1144 60.06 2421 14.78 5.66 535 17.30
United States of America 59.41 21.78 23.76 297 11.88 11.88 63.86 28.92 15.66 1.20 3.61 13.25
Canada 51.67 21.67 23.33 5.00 1167 16.67 46.67 53.33 1333 6.67 1333 20.00
Brazilia 62.50 18.75 12.50 6.25 - 25.00 80.00 40.00 20.00
Central America 100.00 - - - - - - - -
South America 66.67 33.33 27.78 - 1111 5.56 83.33 33.33 16.67
Other America 75.00 - 25.00 50.00 25.00 - - 100.00 - - - -

AMERICA 58.94 21.85 23.18 397 11.26 1291 62.73 33.64 1545 1.82 455 12.73
Australia 50.57 16.73 28.90 9.13 12.93 12.17 51.65 30.77 21.98 549 440 13.19
New Zealand 57.14 20.00 30.00 429 1143 8.57 80.00 20.00 1333 1333 6.67 6.67
Other Ocenia 33.33 - 66.67 - - - - - -

OCENIA 51.79 17.26 29.46 8.04 1250 1131 55.66 29.25 20.75 6.60 4.72 12.26
South Africa 4211 15.79 21.05 15.79 31.58 10.53 66.67 - 33.33
Other Africa 66.67 1111 - 2222 - 1111 66.67 - - 33.33

AFRICA 50.00 1429 1429 17.86 2143 10.71 66.67 - 16.67 16.67
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Visitor Arrivals Distribution to ASEAN by Age and Sex

THE TABLES

Unit: Percentage (%)

Age
Sex
15-24 25-34 35-44 45-54 55-64 > 65
1 2 3 4 5 6 7
Male 12.03 28.53 23.89 18.71 10.55 6.29
Female 25.68 34.17 18.42 10.71 6.72 431

Visitor Arrivals Distribution to ASEAN by Age and Occupation

Unit: Percentage (%)

Occupation Age
15-24 25-34 35-44 45-54 55-64 2 65
1 2 3 4 5 6 7

Professional 5.45 39.28 26.33 16.45 9.23 3.26
Manager/ Director 1.54 30.17 36.31 22.07 6.42 3.49
Military/ Police 9.09 34.34 39.39 13.13 3.03 1.01
Housewife 2.46 32.79 32.79 20.49 8.61 2.87
Student 73.04 24.52 1.22 0.51 0.61 0.10
Retired 2.08 12.22 13.75 22.64 23.75 25.56
Clerical/ Mechanic 7.87 30.00 27.23 21.70 9.15 4.04
Others 22.12 32.74 17.99 16.22 7.67 3.24
TOTAL 17.28 30.68 21.76 15.73 8.99 5.56

29. Visitor Arrivals Distribution to ASEAN by Age and Education

Unit: Percentage (%)

Education Age
15-24 25-34 35-44 45-54 55-64 265
1 2 3 4 5 6 7

No Formal Schooling 21.74 21.74 23.91 26.09 4.35 217
Primary/ Elementary 23.81 31.75 28.57 7.94 1.59 6.35
Secondary/ High School 38.55 18.02 14.14 13.64 9.64 6.01
Post Secondary 30.81 26.30 16.59 9.48 9.24 7.58
Tertiary-Diploma/ Graduate 13.97 33.40 22.77 16.81 8.35 471
Tertiary-Post Graduate 7.54 34.76 25.95 15.68 10.41 5.67
Others 15.85 31.15 21.31 19.67 7.65 4.37

30. Visitor Arrivals Distribution to ASEAN by Age and Travel Arrangement

Unit: Percentage (%)

Age
Travel Arrangement
15-24 25-34 35-44 45-54 55-64 265
1 2 3 4 5 6 7
Individual 14.11 31.60 22.43 16.79 9.62 5.45
Group 26.96 28.01 20.31 12.40 7.02 5.30
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31. Visitor Arrivals Distribution to ASEAN by Age and Main Purpose

Unit: Percentage (%)

Age
Main Purpose 15-24 2534 35.44 4554 55-64 > 65
1 2 3 4 5 6 7

Holiday 17.98 33.84 21.21 1361 7.85 5.50
Business 223 26.08 33.47 25.24 9.76 321
MICE 17.31 23.08 30.77 23.08 3.85 192
Visiting Friend 16.26 16.48 14.95 21.32 21.32 9.67
Education 38.46 4038 8.65 7,69 192 288
sport 4186 20.93 23.26 9.30 a5 T
Official Mission 16.67 28,57 26.19 11.90 14.29 238
Religion 20.00 20.00 30.00 15.00 5.00 10.00
Beauty & Health Treatment 323 25,81 2258 25.81 19.35 323
Others 37.25 23.48 16.60 1053 6.88 5.26

32. Visitor Arrivals Distribution to ASEAN by Age and Length of Stay

Unit: Percentage (%)

Length of Stay Age
15-24 25-34 35-44 45-54 55-64 265
1 2 3 4 5 6 7

Transit Only 17.19 42.12 20.63 10.32 4.01 5.73
1- 3 Days 10.36 28.24 31.20 19.85 7.40 2.96
4 -7 Days 12.80 3251 24.61 17.11 9.00 3.97
8 - 30 Days 20.46 27.15 18.69 15.54 11.04 7.12
> A Month 28.52 34.97 13.58 9.51 6.96 6.45

33. Visitor Arrivals Distribution to ASEAN by Age and Familiarity on ASEAN Logo & Tagline

Unit: Percentage (%)

Familiarity on Asean Logo & Age
Tagline 15-24 25-34 35-44 45-54 55-64 2 65
1 2 3 4 5 6 7
Yes 15.36 25.34 24.09 19.19 9.50 6.53
No 17.59 31.92 21.25 15.14 8.81 5.29
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34. Visitor Arrivals Distribution to ASEAN by Age and Sex

Unit: Percentage (%)

Age Sex Total
Male Female
1 2 3 4
15-24 42.19 57.81 100.00
25-34 56.52 43.48 100.00
35-44 66.88 33.12 100.00
45-54 73.12 26.88 100.00
55 - 64 70.98 29.02 100.00
265 69.45 30.55 100.00
TOTAL 60.89 39.11 100.00

35. Visitor Arrivals Distribution to ASEAN by Occupation and Sex

Unit: Percentage (%)

Occupation Sex Total
Male Female
1 2 3 4
Professional 63.67 36.33 100.00
Manager / Director 72.66 27.34 100.00
Military / Police 75.82 24.18 100.00
Housewife 7.93 92.07 100.00
Student 44,73 55.27 100.00
Retired 72.29 27.71 100.00
Clerical / Mechanic 73.40 26.60 100.00
Other 54.74 45.26 100.00
TOTAL 60.85 39.15 100.00

36. Visitor Arrivals Distribution to ASEAN by Education and Sex

Unit: Percentage (%)

Occupation Total
Male Female
1 2 3 4
No Formal Schooling 54.55 45.45 100.00
Primary / Elementary 67.21 32.79 100.00
Secondary / High School 56.82 43.18 100.00
Post Secondary 48.69 51.31 100.00
Tertiary-Diploma / Graduate 64.16 35.84 100.00
Tertiary-Post Graduate 62.21 37.79 100.00
Other 52.33 47.67 100.00
TOTAL 61.03 38.97 100.00
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37. Visitor Arrivals Distribution to ASEAN by First Visit to ASEAN and Sex

Unit: Percentage (%)

First Visit to ASEAN Sex Total
Male Female
1 2 3 4
Yes 53.37 46.63 100.00
64.10 35.90 100.00
60.84 39.16 100.00

38. Visitor Arrivals Distribution to ASEAN by Main Purpose of Visit and Sex

Unit: Percentage (%)

Main Purpose of Visit Sex Total
Male Female
1 2 3 4

Holiday 55.71 44.29 100.00
Business 84.43 15.57 100.00
MICE 80.43 19.57 100.00
Visiting friend 71.27 28.73 100.00
Education 54.37 45.63 100.00
Sport 70.00 30.00 100.00
Official Mission 67.50 32.50 100.00
Religious 38.46 61.54 100.00
Beauty & Health Treatment 53.85 46.15 100.00
Others 56.28 43.72 100.00

TOTAL 60.98 39.02 100.00

39. Visitor Arrivals Distribution to ASEAN by Length of Stay and Sex

Unit: Percentage (%)

Length of Stay Sex Total
Male Female
1 2 3 4
Transit Only 62.25 37.75 100.00
1-3Days 69.26 30.74 100.00
4 -7 Days 62.51 37.49 100.00
8- 30 Days 57.67 42.33 100.00
> A Month 56.53 43.47 100.00
TOTAL 61.03 38.97 100.00
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40. Visitor Arrivals Distribution to ASEAN by Travel Arrangement and Sex

Unit: Percentage (%)

Travel Arrangement Sex Total
Male Female
1 2 3 4
Yes 64.49 3551 100.00
49.43 50.57 100.00
60.96 39.04 100.00

41. Visitor Arrivals Distribution to ASEAN by Familiar with ASEAN Logo & Tagline

Unit: Percentage (%)

Familiar with Asean Logo & Sex Total
Tagline Male Female
1 2 3 4
61.16 38.84 100.00
60.77 39.23 100.00
60.84 39.16 100.00

Visitor Arrivals Distribution to ASEAN by ASEAN Logo & Tagline Well Represent your Experience

42.  { ASEAN and Sex

Unit: Percentage (%)

Asean Logo & Tagline Well Sex
Represent your Experience in Total
Asean Male Female
1 2 3 4
Yes 59.85 40.15 100.00
65.44 34.56 100.00
62.54 37.46 100.00
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